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PANEL SESSION 
 
 

From good intentions to action in social enterprise 
Monday 21st August 15:20 to 16:20 

 
 
Panel Participants 

My Ravn, Gadens Stemmer, Copenhagen  
Sanne Stephansen, Rub & Stub, Copenhagen 
Ulla Gawlik, Tikitut Community-based tourism, Gothenburg 

Moderator: Kristina Nilsson Lindström, University of Gothenburg 
 
While social enterprise could well be described as a global movement, application and uptake 
in the tourism sector has been relatively limited. Its potential to change, deepen and redirect 
efforts towards more sustainable and local forms of tourism is largely missing from the debate. 

Tourism is not a cohesive sector, but rather, it is made up of different subsectors that 
all work separately and interdependently. These subsectors include food and hospitality 
services, guided tours and accommodation.  

We lucky to have three panellists in this session who represent different sectors that 
make a contribution to tourism. Our aim with this panel session to explore social enterprise, its 
potential connection with tourism, and what we all might be able to do to facilitate social 
entrepreneurs as change agents in communities and destinations at large. 
 

http://www.gadensstemmer.dk/
https://spisrubogstub.dk/
http://tikitut.se/home/
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KEYNOTE 
 
 

The art of impact: stories that make a difference 
 

Kenneth Mølbjerg Jørgensen 

 

Aalborg University, Denmark 

 
 

 

The keynote discusses stories as a concept for strategy and practice in development and 

change projects. Stories are presented as embodied performances that are historically, spatially 

and materially located. Stories are thus grounded in local circumstances, relationships and 

ways of living. They are inevitably tied up with the material and discursive possibilities that 

are embedded in the local setup for action. We discuss the implications for tourism and other 

kinds of regional development projects. In particular attention is drawn to the implications of 

stories in terms 1) creating the conditions for unique appearances, 2) how to connect the future 

with the past and present, and 3) how to create spaces of appearance from local and regional 

networks and connections between private and public stakeholders. 

 

Kenneth Mølbjerg Jørgensen, Ph.D., is Professor MSO at The Department of Business and 

Management at Aalborg University in Denmark. He does research and teaches within the area 

of organizational change and organizational learning. His research interests include power, 

materiality, narrative, storytelling and ethics in organizations and in leadership education. 

Kenneth has authored, co-authored and edited numerous books, book chapters and journal 

articles. Kenneth has among others published books with CBS Press, Sage, and Nova Science 

Publishers, and published articles in Scandinavian Journal of Management, Business Ethics: A 

European Perspective, Philosophy of Management, and Advances in Human Resource 

Development. 
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http://ufm.dk/en/education-and-institutions
http://www.fak.hum.aau.dk/digitalAssets/91/91242_ka_turisme_eng_version_2014.pdf














http://vbn.aau.dk/files/217363939/Global_research_community_collaboration_and_development_final.pdf#page=138
http://vbn.aau.dk/files/217363939/Global_research_community_collaboration_and_development_final.pdf#page=138
https://www.adobe.com/be_en/active-use/pdf/Alice_in_Wonderland.pdf
https://www.adobe.com/be_en/active-use/pdf/Alice_in_Wonderland.pdf
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It has been argued that knowledge is socially constructed (Latour, 1999). In other terms, 

knowledge is produced out of the interaction between individuals and other individuals or the 

environment. Therefore, concepts like ideologies, institutional settings, culture and/or power 

relations are effective in the creation of knowledge (Tribe and Liburd, 2016). The concept of 

knowledge can be categorized under three main types; these are: lay knowledge, expert 

knowledge and administrative knowledge (Maiello et. al., 2013) 

Starting with the concept of lay knowledge, it refers to an implicit knowledge based on 

common sense and casual empiricism (Maiello et. al., 2013). Lay knowledge is embedded in 

the context (Petts and Brooks, 2006) therefore it is useful for the understanding of local 

circumstances and relationships since these lay people are not professionals of a specific 

sector (Maiello et. al., 2013). The creation of lay knowledge stems from personal experience 

and through interactions with other people, hence the production and circulation of lay 

knowledge is seen as contingent rather than a result of an automatic process (Mendez, 2016). 

In short, lay knowledge belongs to citizens which requires interaction for its production but 

not any specific expertise. 

As opposed to lay knowledge, expert knowledge is explicit and it is produced within 

the institutionalized contexts (Petts and Brooks, 2006). The methods and procedures for the 

production of knowledge is defined by communities of peers who concern with the theories 

and techniques on a shared formal basis (Maiello et. al., 2013). Expert knowledge can be 

considered as the technical knowledge, creation of which is determined by the accumulation 

of technical knowledge in professional environments. 

Lastly, administrative knowledge denotes a specific type of explicit knowledge which 

relates to implicit beliefs. In other terms, formal procedures such as laws, norms, rules etc. 

play a crucial role in the creation of administrative knowledge, meanwhile relational and 

political dimensions of social context have an impact in the process. Universal scientific 

beliefs are at the core of administrative knowledge yet the concept is also embedded in the 

local reality (Maiello et. al., 2013). As a mixture of two main types of knowledge, 

administrative knowledge can be considered as more sophisticated as compared to lay 

knowledge and expertise knowledge. 

Although knowledge may appear in different types and creation of which requires 

different social or environmental settings, the remarkable trend within the literature is that co-

creation has become an integral part of knowledge production, providing both lay knowledge 

coming from experiences of people on a daily basis as well as the knowledge coming from 
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The Impact of Technology in Knowledge Co-Creation 

 

Technology has been claimed to create opportunities for knowledge co-creation and resilience 

(Karpouzoglou et. al., 2016). Especially the developments in the means of communication, 

such as the invention of internet, proliferation of tablets and mobile devices create a world in 

which people from different parts of the world may interact instantly. These developments 

form the basis of further technological progress by increasing the possibility of sharing of a 

particular piece of knowledge. 

Moreover, technology is an important source of development through forcing 

organizations in the market to differentiate themselves from their competitors (Umeda and 

Shirahada, 2014), leading to the emergence of new innovations for the market. Not only the 

technique equipment but also the structure of knowledge changes parallel to the development 

of technology. Hence, companies are changing their strategies in order to reach their 

customers with new demands so that they can protect their shares in the market.  

Adaptation to the technological developments is no longer an option or preference; 

rather, it is the crucial part of a company to keep existing in the competitive structure of global 

markets. It is a must for almost all sectors in the economy in order to prevent information 

leakage, specifically the sectors related to technology (Umeda and Shirahada, 2014). Unless 

the service providers in the tourism market fail to follow the newly emerging technology due 

to their incapability of technological use, they will end up in a place that their competitors take 

the advantage of technology, advertise their services and obtain their market share.  

After the development of technology, tourists may share their experiences in specific 

travel blogs, leave comments and rate in some online platforms (Fuchs & Höpken, 2011; 

Fuchs et. al., 2015). Then, these ratings and comments can be analyzed computationally to 

reveal patterns, trends and associations in tourism sector in order to meet the demands of 

tourist better. Meeting the demands of tourists is of great importance, since the dynamics of 

the market are not in favor of those who fail to meet the demands of consumers, and in the end, 

they get kicked out of the market.  

In the next section, a model will be developed and suggested in order to measure the 

impact of knowledge co-creation.  

 

The Model 

 









49 

van Veen, S., Bunders, J., & Regeer, B. (2013). Mutual learning for knowledge co-creation 
about disability inclusive development programmes and practice. Knowledge 
Management for Development Journal, 9(2), 102-122. 

 

























http://www.sciencedirect.com.libproxy.york.ac.uk/science/article/pii/S0363811115000570#bib0190


































































94 

Tourism Victoria. (2014b, 9 August 2014). Tourism Excellence: Fostering Innovation. 
Retrieved from http://www.tourismexcellence.com.au/fostering-innovation.html 

TTNQ. (2015). Delegate Newsletter: Welcome from CEO. Newscorp Tourism Innovation 
Conference: Delegate Innovation News. Edition 4. Retrieved from 
http://www.ttnq.org.au/delegate-innovation-news-edition-4-welcome-from-ceo/ 

Unsworth, K. L., & Parker, S. K. (2003). Proactivity and Innovation: Promoting a New 
Workforce for the New Workplace. In D. Holman, T. D. Wall, C. W. Clegg, P. 
Sparrow, & A. Howard (Eds.), The New Workplace: A Guide to the Human Impact of 
Modern Working Practices (pp. 175-196). Chichester: John Wiley & Sons. 

UNWTO. (2015). UNWTO Awards for Innovation in Tourism. Retrieved from 
http://know.unwto.org/content/unwto-awards-innovation-tourism 

Weidenfeld, A., Williams, A. M., & Butler, R. W. (2010). Knowledge transfer and innovation 
among attractions. Annals of Tourism Research, 37(3), 604-626.  

West, M. A., & Altink, W. M. M. (1996). Innovation at work: Individual, group, 
organizational, and socio-historical perspectives. European Journal of Work and 
Organizational Psychology, 5(1), 3-11. doi:10.1080/13594329608414834 

West, M. A., & Farr, J. L. (1990). Innovation at Work. In M. A. West & J. L. E. Farrn (Eds.), 
Innovation and creativity at work: Psychological and organizational strategies (pp. 3-
13). Chichester: Wiley. 
 

 



95 

 

 

 
Building our stories: 

Co-creating tourism futures in research 

 
 
 
 

Abstract Submissions 
 

 

 







































114 

 

 
 
 
 
 





https://scholar.google.com/citations?view_op=view_citation&hl=en&user=EG36KHUAAAAJ&citation_for_view=EG36KHUAAAAJ:zYLM7Y9cAGgC
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=EG36KHUAAAAJ&citation_for_view=EG36KHUAAAAJ:zYLM7Y9cAGgC
http://www.visitdenmark.dk/da/danmark/turistens-digitale-rejse


























129 

everyday lives of its residents.  People can contribute to the museum and on the door step is a 

questionnaire for those who want to formalise and write down their experiences of the street-

party and their feelings about the street and engagement in the community.  The museum 

provides a playful way to engage with the spaces, stories and histories and opportunity for 

story making and story telling.     
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