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 Ghana as Tourism Destination and the concept of destination branding
· How would you describe Ghana as a tourism destination? 

Ghana is ranked among the countries with attractive natural and man-made tourist sites in Africa. Ghanaians are hospitable, the fauna and flora attractive and thus Ghana can be described as a competitive tourism destination.
· How do you understand the term brand?

A brand is a name, a term, a symbol, a design or a combination of these that identifies a product and differentiates it from competitors’ offerings.
· How do you understand the concept of destination branding?

       Destination branding is the image that is created around an offering,     particularly, Place, that seeks to differentiate it from others and attract patronage to it.

· How can the  concept of destination branding be applied to Ghana in this case

Ghana’s Brand?

  The concept is applicable to Ghana in the sense that Ghana’s name and image in respect of tourism is perceived to be good. Hence, the brand name Ghana is attractive to prospective tourists.

· What in your opinion would be Ghana’s brand in the journey of branding Ghana as a tourism destination?
Ghana’s brand is hospitability and an unmatched tourism destination in Africa.
· What would the benefits/functions of Ghana’s brand?
· It would attract more prospective tourists to the country.

· It would influence the positive perceptions of people.
· It would position Ghana as a preferred tourism destination.
· Which would be Ghana’s potential market segment(s) and why this segment?
· Domestic

· International

· How would Ghana communicate its positioning strategy to the target Customers/audience?
Ghana can communicate its positioning strategy using the print and electronic media. The basic strategy is to highlight the peaceful, hospitable nature of Ghanaians and the value- for- money tourist attractions that abound in the country.
  Perceptions about Ghana and the Citizens
· What makes Ghana exceptional in the Sub-Saharan Africa and for that matter Africa as a whole?

The peace, democracy and hospitality of the Ghanaian and Ghana.

· What story is being told about Ghanaian

Ghana is often seen as the beacon of hope for Africa, judging from the central role she played in the emancipation of the African continent. She is endowed with abundant natural and human resources. Her people are hospitable and receptive of others. Ghana is a vibrant democratic country with a great potential for development.

· What promotional / marketing activities are done to enhance the image of           Ghana locally and internationally?  
Locally, stories about Ghana are being told on television, radio, billboards and in the newspapers, magazines, etc.
Internationally, Ghana could explore the use of the Internet.
  Challenges Ghana might face to branding herself as a tourism           destination
· What would be the likely challenges Ghana might face in branding herself as a tourism destination?

·  Illiteracy among domestic potential tourists.
·  Inadequate development of tourist sites.
· Inadequate communication of tourist destinations to potential tourists.
·  Lack of interest in tourism among domestic potential tourists.

 Benefits Ghana would derive from branding herself as a tourism destination
· What benefits would Ghana derive from branding herself as a tourism destination?

· Improved revenue generation

· Positive international image
· Increased development

· Excited local population

· What policies in your opinion are put in place by government to developing the tourism industry in Ghana?

· The establishment of the Ministry of Tourism 

· The refurbishment of tourists sites

     Thank you in advance for your cooperation.
