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Nudging, valgarkitekturer

& dual process teorier –

sundhedsfilosofi og etik
Mikkelsen, BE

Abstract: Nudging, valgarkitekturer & dual proces teorier får i stigende grad opmærksomhed som den tredje vej til adfærdsændringer ikke 

mindst  på sundhedsadfærdsområdet. En vej der ligger midt i mellem de paternalistiske og libetarianistiske yderpunkter. Denne præsentation 

kommer ind på de bagvedliggende teorier og placerer begreberne på et landkort i forhold til eksisterende modeller og teorier om 

sundhedsadfærd. Særlig fokuserer forelæsningen på fødevarer og spisning og stiller spørgsmålet om nudging kan være en genvej  til et 

sundere valg?

AAU - Anvendt Filosofi, 8 maj 2014

Inducing consumption
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Program

• Lecture: health promotion

• Lecture: choice dynamics

• Exercise: the fruit break

• Lunch break

• Exercise: the healthy check out

• Exercise: the ethics

Intro
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Politicising Obesity

7

Politicising Obesity

Pathways to food choice are complex



5/10/2014

4

Politicisation

“When something becomes a 

matter of concern

for the public”

Bruno Latour Politiques de la nature. Harvard University Press. Avaliable in English: Politics of 

Nature: How to Bring the Sciences Into Democracy 2004

Case of bordertrade

Assumption: 850

850=18 * 24 = 432 cans = 150 liter = 300 weeks

= 6 years

NFA recommends max ½ l/w

We are having soda for breakfast
"Vi drikker sodavand til morgenmaden"

Onsdag d. 18. jul. 2012 kl. 15:34 af Anne Schøning Christensen, ansc@tv2.dk

I Odense sidder en forvirret familie.

Forvirringen opstod i  mandags, da den 

fynske familie så TV 2 Nyhedernes indslag 

om Danni Andersen, der fik en bøde på 

23.000 kroner fra SKAT, som mente han 

vil le sælge sine tysk indkøbte varer ulovligt 

videre, selv om han argumenterede for, at 

varerne var ti l  eget forbrug.

Liselotte Christensen fik sved på panden, 

da det gik op for hende, at reglerne for, 

hvor meget man må indføre ti l  eget 

forbrug, ikke er l ige ti l . Og slet ikke når det 

gælder sodavand.

"Vi drikker rigtig meget sodavand i 

familien. Vi drikker det sågar ti l  

morgenmaden. Derfor kører vi tre-fire 

gange om året ti l  Tyskland og læsser bilen 

med sodavand, så vi har nok," fortæller 

Liselotte Christensen ti l  tv2.dk.

Tænkte kun på bilens vægt

Efter TV 2 Nyhedernes indslag mandag 

aften tjekkede hun og manden John 

Christensen SKATs hjemmeside for at sikre 

sig, at de ikke pludselig kunne komme til  at 

stå i  samme situation som Danni Madsen.

"Det vi hidtil  har været nervøse for, det 

var, om vi havde læsset for mange 

sodavand i traileren og, at den derfor var 

for tung. Jeg har aldrig skænket det en 

tanke, at vi kunne være kriminelle, fordi vi 

har for mange sodavand med," siger 

Liselotte Christensen ti l  tv2.dk.

Selv om Liselotte Christensen har skrevet 

et brev ti l  SKAT for at blive klogere på de 

diffuse regler om, så er hun på ingen 

måder afklaret.

"Det er helt afgørende, at det du har købt, 

er ti l  dit eget brug. Det vil  være en konkret 

vurdering på grænsen, som afgør om det 

er ti l  eget brug. Man vil  se på mængder, 

transportmåde. mv.," skriver SKAT i et svar 

ti l  Liselotte Christensen.

"En vurdering. Det bliver jeg jo ikke 

klogere af. Det vil  være nemmere for 

begge parter, hvis der var nogle klare 

regler," siger Liselotte Christensen.

Skal snart læsse traileren igen

Selv om forvirringen i  det fynske hjem er 

total, så går der ikke længe før familien 

igen spænder traileren bag bilen og kører 

over den tyske grænse.

"Vores lager er ved at være tømt. Så vi skal 

snart af sted igen. Men jeg håber ikke, det 

bliver nødvendigt at skulle bevise, at vores 

sodavand udelukkende er ti l  eget forbrug," 

siger Liselotte Christensen ti l  tv2.dk



5/10/2014

5

Governmentality

why care about behaviour?

• The idea that governments/the public/society 

aims at “producing” citizens that are well 

uited to fulfill those governments' policies.

• The organized practices (mentalities, 

rationalities, techniques, strategies, policies & 

technologies ) through which subjects are 

governed.

Foucault, M The Birth of Biopolitics Lectures At The College de France 1978-1979 

Foucault, M.: The Government of Self and Others: Lectures at the Collège de France 1982-1983  

Foucault, M: The Courage of Truth : Lectures at the Collège de France 1983-1984 

Preventive strategies

three levels
Type Content Examples Theoretical

foundations
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Prevention and health promotion

Downstream or upstream?

A new paradigm

in preventive strategies

Blame the victim 

Down stream

Societal responsibility

Up stream

National regulation
Local action

Obesogenicity

Swinburn, B
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Creativity processes

Feedback

• Consider these pointers when offering performance feedback:

• Be direct when delivering your message. Get to the point and avoid beating around the bush. For 
many managers, bush-beating tends to be more of an issue when giving negative feedback than 
when giving positive feedback. Both should be given in a straightforward manner.

• Avoid "need to" phrases, which send implied messages that something that didn't go well. For 
example, "Jane, you need to get your reports turned in on time, and you need to spell check them." 
This message isn't really performance feedback. It implies that Jane did not do something well with 
her reports, but it doesn't report exactly to Jane what happened. Providing clarity on what occurred 
is the aim of feedback.

• Be sincere and avoid giving mixed messages. Sincerity says that you mean what you say with care 
and respect. Mixed messages are referred to as "yes, but" messages. For example, "John, you have 
worked hard on this project, but. . . ." What follows is something the person isn't doing well and is 
the real point of the message. The attempt to be nice first — sugar-coating the message — is 
negated, and the real sincerity of the message is diluted. 

• The word "but," along with its cousins "however" and "although," when said in the middle of a 
thought, create contradictions or mixed messages. In essence, putting "but" in the middle of you’re 
your saying tells the other person, "Don't believe a thing I said before."

• Give the feedback person-to-person, not through messengers of technology. E-mail and voice mail 
don't work for constructive feedback because they don't allow live, two-way conversation to follow. 
Nor does the sincerity of the message come across as well, whether it's positive or negative 
feedback. Talk one-on-one with people when giving feedback — most of them don't bite.

10-05-2014 Bent Egberg Mikkelsen, PMP 2014    

Customer journey

– the train
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Customer journey

– case of LEGO

Customer Journey Mapping (CJM)

key benefits 

• Provides a single cross business unit view of 

the experience delivered by all customers 

facing functions

• Defines key enabling requirements (skills, 

data, processes, measures, etc.)

• Highlights areas of importance (where effort 

should be applied) and areas not valued by 

customers (so costs can be optimised)

Heilman- Hansen/Mikkelsen The VocsNudge Experiment. Can we nudge adolescents 

in vocational school to choose healthier at check-out counters in cash cafeterias?
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Customer Journey.

• a tool that helps to capture how people travel 

through the physical environment of an 

experience 

• could be used to analyse the current situation 

but also in development of a new solution. 

• provide the researcher with a framework for 

working out the details of how people interact 

with the environment
Brown, 2009, pp.126-127). Brown, T., 2009. Change by Design: How Design Thinking Transforms Organisations and Inspires 

Innovation. New York:Harper Business. 

Heilman- Hansen/Mikkelsen The VocsNudge Experiment

Can we nudge adolescents in vocational school to choose healthier at check-out counters in cash cafeterias?

Customer journey 
clarification of the touchpoint

• Each interaction – physical, communication, 

human and sensory – with and within your 

“organization”

• Situational analysis. Mapping of attitudes, 

behaviors, emotions, and activities 

• Focus on interaction with front stage actors 

(people) and agency (object, things, spaces) 

• Focis on interaction with the back stage actors 

and agencies (policies, riles, management)
Stickdorn, M. and Schneider, J., 2014. This is service design thinking - Basics-Tools-Cases. 4th ed. Amsterdam:BIS Publishers

Stickdorn, M. and Zehrer, A., 2009. Service Design in Tourisme: Customer experience driven desitnations management. In: Nordic conference on 

service design and service innovation, DeThinkingService ReThinkingDesign. Oslo, Norway, 24-26 November 2009.

(Brown, 2009, p.94), (Stickdorn & Schneider, 2014, pp.158-159), (Stickdorn & Zeher, 2009).

Heilman- Hansen/Mikkelsen The VocsNudge Experiment

Can we nudge adolescents in vocational school to choose healthier at check-out counters in cash cafeterias?

Social inequality in health
• Danish Health and Medicines Authority in a national report (Diderichsen, Andersen and Manuel. 2011, p.15) 

that there has been an increase in inequality in health in the period from 1980s to 2011. 

• 2009 the Danish Forebyggelseskommission (2009, p.46) concluded that men with a short educational level 

lose 2,5 years of average life 

• 2009 the Danish Forebyggelseskommission (2009, p.46) concluded that men with a short educational level 

lose 3 years of quality-adjusted life-year (QALY) compared to men with high educational level (13+ years).

• The Danish Health and Medicines Authority (Diderichsen, Andersen and Manuel. 2011, p.42) has established 

12 different kinds of determinants that interfered with mechanism that creates the inequality in health. 

• One of these determinants is health behaviour which including eating habits and how close these are to the 

Danish Dietary Recommendation (DDR) (Diderichsen, Andersen and Manuel. 2011, pp.100, 102). 

• Danish men with short educations have too high an intake alcohol, sugar and fat and the content of vitamin D 

and dietary fibre is too low. 

• This is a result of a diet with too high a intake of high fat milk and meats product, soft drinks, wine and beer, 

and also a too low intake of whole grain products, fish and vegetables (Christensen et al. 2012, pp.51-56; 

Groth et al. 2013, p.69).

• Men (18-70 years) with short education is the population group furthest from reaching the DDR’s level of 600 

g fruit and vegetables (F&V) a day, with only an average consumption of 346g/10MJ, this intake is 20% lower 

than men with high educational level (Groth et al. 2013, p.106). 

• Diderichsen F., Andersen I., Manuel C., 2011. Ulighed i sundhed – årsager og indsatser. København: 

Sundhedsstyrelsen

Forebyggelseskommissionen. 2009. Vi kan leve længere og sundere. København: Forebyggelseskommissionen

Diderichsen F., Andersen I., Manuel C., 2011. Ulighed i sundhed – årsager og indsatser. København: Sundhedsstyrelsen

Diderichsen F., Andersen I., Manuel C., 2011. Ulighed i sundhed – årsager og indsatser. København: Sundhedsstyrelsen

Christensen, L.M., Kørup, K., Trolle, T. and Fagt, S., 2012. Måltidsvaner for voksne med kort uddannelse 2005-2008. Søborg: DTU Fødevareinstituttet

Groth, M.V., Christensen, L.M., Knudsen, V.K., Sørensen, M.R. Fagt, S., Ege, M., and Matthiessen, J., 2013. Sociale forskelle: Børns kostvaner, fysiske aktivitet og overvægt & voksnes kostvaner. Søborg: DTU Fødevareinstituttet

Groth, M.V., Christensen, L.M., Knudsen, V.K., Sørensen, M.R. Fagt, S., Ege, M., and Matthiessen, J., 2013. Sociale forskelle: Børns kostvaner, fysiske aktivitet og overvægt & voksnes kostvaner. Søborg: DTU Fødevareinstituttet
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Front & Backstage

The in-line cash cafeteria journey

Imagescaping & 

repeated exposure

Create ”Mens Health” atmosphere  
Assumed mechanism

Ownership  

For instance;

Køb to æbler, tag et med til lommen/ værktøjsbæltet

Fodspor lavet af sikkerhedssko på gulvet som fører hen til 

det sunde valg

Billeder af håndværkere der spiser sundt



5/10/2014

11

Co creation using CJM

Opening black box

Local Community

Foodscapes Assessment Tool (LC-FAT) 
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Consumer decission journey

• http://www.mckinsey.com/insights/marketing

_sales/the_consumer_decision_journey

Nudge
From commercial

to social induction

A dualistic vision

Science of persusaion

• Reciprocity. Tendency to return favors

• Commitment. Likelyhood of honoring 

agreements

• Social Proof.  Do things that others are doing

• Authority. Tendency to obey authority 

figures/modelling/vicorius learning

• Liking. Persuasion by  people we like. 

• Scarcity.  The "limited time only" trick 

Cialdini, R. B. (2001). Influence: Science and practice (4th ed.). Boston: Allyn & Bacon



5/10/2014

13

Science of persusaion

Two routes
• Elaboration likelihood model (ELM) a model of how attitudes are 

formed and changed

• The idea of an "elaboration continuum“ is introduced

• Ranges from low elaboration (low thought) to high elaboration
(high thought). 

• Peripheral route: Emotional appeals—fear, humor, and sex—and 
compared their impact with. Uses preexisting ideas and superficial 
qualities to be persuaded

• Central route: Central, rational, logic, information. Rational appeals 
such as comparison, gain/loss, and one or two sided (Hornikx and 
O’Keefe 2009).

Richard E. Petty & John Cacioppo in the early nineteen eighties

Inducing consumption

Examples of nudges

• Appearance (how things look)

• Anchoring (to set  high price, amount, goal, 
compare everything subsequent with that)

• What others are doing (collectivity)

• Variety (affluence)

• Novelty (something is new)

• Bogoffs (Buy1Get1ForFree)

• Brand (logos etc)

• Prices 
Lobstein, EUPHA, 

2013; Fat Crisis

Example from car industry

Forførende fornuftig?

Seductive sensible?

• Girls in car adds is nothing new

• But this is different: 
http://www.youtube.com/watch?v=wshLJzAYcjk&
NR=1&feature=endscreen
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Nudging as a third way?

• Soft and hard paternalism

Robert Nozick (1938-2002) var en af 

de store teoretikere bag 

libertarianisme, og hans 

bog Anarchy, State, and Utopia

Christopher B. Gray (ed.), Philosophy of Law: An Encyclopedia, 

Garland Pub. Co, 1999, II.632-635. Copyright © 1999, Peter 

Suber. 

PaternalismPeter Suber, Philosophy Department, Earlham 

College "Paternalism" comes from the Latin pater, meaning to 

act like a father, or to treat another person like a child. 

("Parentalism" is a gender-neutral anagram of "paternalism".) In 

modern philosophy and jurisprudence, it is to act for the good 

of another person without that person's consent, as parents do 

for children

Degree of regulation

Dual process theories challenge the 

traditional rationality of models of health

behavioural (MHB)
• HBM

• SoC / Transtheoretical

• SDT

• TPB

• LoC

• SEM

• SCT

Two characteristics of MHB

• primarily focused on the 

individual rather than

environment

• have generally assumed rational, 

controlled, conscious processes
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Jagten på minimal løsninger

Hard & soft power

• Power is the ability to influence the behavior of others to 
get a desired outcome. There are several ways: 

• Coercing with threats

• Induce with payments

• Atract and co-opt them to want what you want. 

• Soft power is about getting others to want the outcomes 
you want – co-opts people rather than coerces them.

• Can be contrasted with 'hard power', which is the use of 
coercion and payment. 
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Nudging

Dual processes 

in choice dynamics

Food choice

situation

Automatic process

Knowledge Attitude Action planningCognitive process

?????????????????????????????

Behaviour

Dual process model 

Kremers
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Fast and slow thinking

• System 1 Intuitive & fast

• System 2 Rational & slow

Dual processes

Traditional ”Nudging”

Reflexive Non reflexive

Explicit Implicit

Cognitive Non cognitive

Non automatic Automatic

Brain based Bodily embedded

Rational Non rational

More dualism
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Choice editing

A well known concept within sustainable 
consumption

, 

“shifting the field of choice for mainstream

consumers: cutting out unnecessarily damaging

products and getting real sustainable

choices on the shelves.”

U.K. Sustainable Development Council

Examples

• Savings

• Waste handling

• Organ donations

• ….. and

• Healthy eating

Only 20% of our choices are reflexive?
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Schipol: Verdens første nudge?
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Defaults
someone always decided how it should be

Definition

”Any aspect of the choice 

architecture that alters people’s 

behaviour in a predictable way 

without forbidding any options or 

significantly changing their 

economic incentives” 

Thaler & Sunstein, 2008 

Dual-process theories of behavior: 

Implications for intervention

“Accumulated evidence indicates that 

dietary behaviors and physical activity may 

be influenced by both reflective and 

automatic factors”

Paschal Sheeran, Department of Psychology, University 

of Sheffield, Sheffield, United Kingdom. ISBNPA 2010
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Types
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Social influence

Hey, Juliette, maybe take 

some of that for yourself ☺

• A woman’s choice of food is influenced by the 
gender of her dining companionsTwo women 
eating together consumed an average of 665 
calories each

• Male and female pair the woman opted for just 
over 550 calories. 

• Women dinning in larger groups without men 
consumed almost 800. 

• Men seem to eat the same amount regardless of 
their dining partners; a little over 715 calories on 
average.

Young, M., Mizzau, M., Mai, N., Sirisegaram, A., & Wilson, M. (2009). Food for thought. What you eat depends 

on your sex and eating companions Appetite DOI: 10.1016/j.appet.2009.07.021

Social norming

• Descriptive social norms. What I think others

will do

• Prescriptive social  norms. What I believe

others think and believe

• Subjective social norms. What important

people in my life think and believe

• Role modelling/Vicarious learning

• Peer pressuring
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Priming & cues

The Florida Effect 

• Visual cues

• Verbal cues

• you act as your are primed for instance

• Nurse doctor breaad

• Sketch part sketch

• Table tab

Meyer, D.E.; Schvaneveldt, R.W. 

(1971). "Facilitation in recognizing 

pairs of words: Evidence of a 

dependence between retrieval 

operations". Journal of 

Experimental Psychology 90: 227–

234.

Choice architecture

three types

Choice Dynamic interventions fall within 

three categories : 

1. Changes in the environment (e.g. décor, 

light, interior, equipment) 

2. Social re-configuration (e.g. norming, 

vicarious learning)

3. Individually oriented re-focusing (e.g. cues, 

priming)

Metaphoring

Assumed mechanism

An already known metaphor is assigned a new meaning → 

makes people think about it, humour
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Negative framing

Assumed mechanism

Induces negative 

emotions towards being 

unhealthy by exposure 

of unpleasant pictures 

etc. → leads the thought 

towards “I do not want 

to be like that, I want to 

be healthy”

Ændre portionsstørrelse

Sælge kage i mindre stykker/slik i 

mindre pakker
• Der bliver solgt flere stykker – MEN i alt 

indtaget færre kalorier 

vs.

THE SMALLER THE PIECE THE HEALTHIER CONSUMPTION – A CHOICE 

ARCHITECTURAL EXPERIMENT IN BEHAVIOURAL NUTRITION, L. Rohden 

Skov1, K. Schmidt2, P. Guldborg Hansen3, K.Lund Skov2, B. Egberg 

Mikkelsen1, F J A. Pérez-Cueto1, Ann Nutr Metab 2013;63(suppl 1): 1-1960

Ændre portionsstørrelse

Sælge frugt og grønt i mundrette 

bidder
• Frugt/grønt skåret i mindre stykker → folk 

spiser mere

vs.
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Are leading business executives open 

to be nudged to healthier eating?
Nudging-experiment at AAU-Menu · 8. February 2013

• Subjects: 500 Danish business executives and managers 

• Setting: L day the 27th of January in Copenhagen opera.

• RQ: Does cutting cakes and apples into small pieces, and arrangement of 

buffet has an effect on how much you eat?

• Results
• Preliminary results are promising. 

• Possible to reduce cake intake by 30.5%

• Increase apple consumption by 84% 

• Using smaller plates at the buffet food waste was reduced with 26%. 

AAU-MENU (Laurits Rohden Skov and Bent Egberg Mikkelsen)  in collaboration with Pelle

Guldborg Hansen from ISSP / iNudgeYou / Danish Nudging Network

Relocation
Placering af frugtskål

Afprøve forskellige placeringer af frugtskålen: hvor sælger frugten bedst?

• Lige ved siden af kassen

• 50 cm væk

• Når den står sammen

med andre sunde 

varer

• Når den står sammen 

med andre snacks 

(slik/kage/etc.) 

Relocation

The Breakfast experimentMaterials:

Bread rolls (“rundstykker”) ad 

libitum 

100 butter in single portion 

packs on each part of buffet

Sliced   cheese ad libitum

Jam (organic)

Coffee, milk, sugar and tea. 

Does buffet space management affect intake? 

results from a choice architectural intervention on 

butter intake at a breakfast buffet

Mikkelsen BE & Qvesel AG
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Repeated exposure

Example: Food Dudes . 3 R’s

• Role modelling

• Rewards

• Repeated tasting

Imagescaping

Create ”Mens Health” atmosphere  
Assumed mechanism

Ownership  

For instance;

Køb to æbler, tag et med til lommen/ værktøjsbæltet

Fodspor lavet af sikkerhedssko på gulvet som fører hen til 

det sunde valg

Billeder af håndværkere der spiser sundt
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Metaphoring

fx Æble → slogans
• ”Æblemust”

• An apple a day

• Æblet falder ikke 

langt fra stammen

• Bide i det sure æble

• Vilhelm Tell 

• Apple computer

• Newton (indsigt)

• Adamsæblet 

(maskulinitet)

• Adam og Eva 

(kundskab, 

syndefald)

• Kernehus og 

tømrefag

• Stridens æble 

Evidence: are nudges effective in self

service catering?

The Review
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Objective of review

To assess the level and quality of evidence of the 

effectiveness of choice architecture as a means 

to change food choices and food consumption in 

self-service settings

Search strategy

Methodology

• Systematic review

• 11 databases were searched

• Selection criteria:

– study design had to be an intervention or 

experimental study

– Participants had to be healthy individuals

– The study had to have health or food 

consumption-related outcome measures 
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Assessing quality

Quality assessment scheme adapted from Seymour JD, Lazarus Yaroch A, 

Serdula M, Blanck HM, Khan LK. Impact of nutrition environmental interventions on 

point-of- purchase behavior in adults: a review. Prev Med 2004; 39: 108– 136

2 normals

are competing

• Overweigth is the standard today (the many)

• Normal is the perfect (few)
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Ethics
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Øvelse

• Hvad mener du?

The in between way

asking for ketchup 

Aalborg Øst
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Distance to supermarkets & discount

Already in a supermarket near you

Sol
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Why Sol-Bornholm
Capital region Bornholm

Self perception

Eating healthy or 

very healthy

46,4 42,0

Being in perfect, very

good or good state of 

health

86,3 82,0

Objective measures

Having an unhealthy

eating pattern (uHEI)

9,8 13,3

Having a healthy

eating pattern (HEI)

28,1 24,1

http://www.sundhedsprofil2010.dk/Pages/Home.aspx

SoL high-impact intervention sites 
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SoL supersetting

http://www.tv2bornholm.

dk/programmer/bare-lidt-

sundere.aspx?videoID=32

365&vidLoc=NewDB

Expected outcomes

• Increase

• 15 % retail sale of F&V and whole grain compared to 
control

• 25 % intake of F&V and whole grain among 220 
intervention families compared to control

• Significant difference in knowledge (cultural capital) and 
attitude among intervention families compared to control

• Decrease

• 15 % of intake of candy and soft drinks compared to control

• TV viewing of ½ hour among children in intervention 
families 

Choice architecturing

the supermarket

Nudging, 

spacemanagement

Healthy foods visibility

Price regulation

Co location of healthy

choices
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Local Community

Foodscapes Assessment Tool (LC-FAT) 

Healthy checkout

exercise
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Sund og standard

Healthy check out lines?

I undersøgelsen blev danskerne blandt andet 
spurgt til udsagnet:

Jeg synes ikke, at slik skal stå og friste ved 
kassen
2010:
Helt enig: 36 pct.
Enig: 28 pct.
Hverken enig eller uenig: 25 pct.
Uenig: 6 pct.
Helt uenig: 3 pct.
Ved ikke: 2 pct.

2013: 
Helt enig: 43 pct.
Enig: 25 pct.
Hverken enig eller uenig: 23 pct.
Uenig: 4 pct.
Helt uenig: 3 pct.
Ved ikke: 2 pct.

Coop spurgte i 2010 et repræsentativt udsnit på 
4.295 danskere i forbindelse med deres 
forbrugerundersøgelse ”Hvem styrer 
indkøbsvognen”. Disse tal fulgte de op i 2013, 
hvor et repræsentativt udvalg på i alt 1.006 
danskere blev spurgt om det tilsvarende. 

Lidl traf beslutningen om at fjerne de søde sager 
efter at ledelsen havde læst en 
dagligvareundersøgelse fra Retail institute
Scandinavia, der konstaterede, at 76 pct. af 
danskerne er enige eller nærmest enige i, at 
butikkerne bør hjælpe et sundere valg på vej. 

http://www.foodculture.dk/Foedevarer/Sundhed/2014/7_ud_af_10_

Fjern_slik_ved_kassen.aspx#

VIFOR – virtual food reality
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A 3D look at the

dairy cold cabinet

Courtesy of: Dennis Godtfredsen, Philip Brisson, 

Martin Rene Andersen and Patrick Lehmann Hald, 

Project Group Create kl14ml601
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