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The	  Zoo	  Project	   o ’Diverse	  Urban	  Spaces’,	  
Architecture	  and	  Design	  

o Aalborg	  Zoo	  

A	  COLLABORATIVE	  WORK	  
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Overview	   o The	  Zoo	  Case	  
o The	  SMS	  map	  

o The	  Persuasive	  Quali?es	  
of	  Maps	  

THE	  PERSUASIVE	  QUALITIES	  OF	  
MAPS	  
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Case:	  Aalborg	  Zoo	  
AUTUMN	  2008	  
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’Hit’	  &	  ’Shit’	  
TEACHING	  ANIMAL	  DIVERSITY	  
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’Hit’	  &	  ’Shit’	   o How	  long	  ?	  
o When?	  

o Who	  ?	  
o Why?	  

DEVELOPING	  A	  STRATEGY	  



Slide 7 

How	  long?	  
ALL	  GUESTS	  ALL	  DAYS	  

Copyright	  ©	  Diverse	  Urban	  Spaces	  Harder,	  H.,	  Horst,	  N.R.,	  Skov,	  H.,Lyseen,	  A.K.	  
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When?	  
12	  PM	  TO	  15	  PM	  
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Who	  ?	  
YOUNG	  PEOPLE	  

Copyright	  ©	  Diverse	  Urban	  Spaces	  Harder,	  H.,	  Horst,	  N.R.,	  Skov,	  H.,Lyseen,	  A.K.	  
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Why ? 
CONNECTING EXPERIENCE 

TO PLACE 

Copyright	  ©	  Diverse	  Urban	  Spaces	  Harder,	  H.,Tradisauskas,	  N.,Skov,	  A.	  	  Glud,	  L.N.	  
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The	  SMS	  Map	  
CONNECTING	  EXPERIENCE	  

TO	  PLACE	  
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o Actor-‐Network	  Theory	  
(ANT),	  Bruno	  Latour	  

o Tool	  to	  trace	  theories	  of	  
ac?on	  

12 

The	  Concept	  
CONSIDERING	  DIVERSE	  

AGENCIES	  
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The	  Concept	  
CONSIDERING	  DIVERSE	  

AGENCIES	  
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The	  Concept	   o Connect	  loca?on	  and	  
experience	  

o Bridge	  the	  gap	  between	  
qualita?ve	  and	  
quan?ta?ve	  methods	  

=	  SMS	  map	  
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Mapping	  as	  
Experiment	  
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Mapping	  as	  
Experiment	   o Maps	  as	  actors	  	  

o Mapping	  as	  experiment	  
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Combining	  
Technologies	  

LOOKING	  	  

DOING	  

FEELING	  
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Combining	  
Technologies	  

Loca3on	  
Time	  

SMS	  
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The	  SMS	  Map	  
THE	  PLAYGROUND	  
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The	  SMS	  Map	  
THE	  LIONS	  CAGE	  
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Reintroducing	  
Technologies	  

NEGOTIATIONS	  
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Reintroducing	  
Technologies	   o Roles	  of	  group	  members	  

o Survey	  experience	  
o Zoo	  experience	  

NEGOTIATIONS	  
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Reintroducing	  
Technologies	  

ROLES	  OF	  GROUP	  MEMBERS	  
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Reintroducing	  
Technologies	  

	  THE	  EXPERIENCE	  
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Reintroducing	  
Technologies	  

THE	  EXPERIENCE	  
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Reintroducing	  
Technologies	  

TRACING	  THEORIES	  OF	  ACTION	  
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Maps	  as	  Persuasive	  
Plaforms	  
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Maps	  as	  Persuasive	  
Plaforms	  

o The	  persuasive	  designer	  
as	  an	  actor	  

o Persuasive	  Plaform	  
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The	  Persuasive	  
Quali?es	  of	  Maps	  
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The	  Persuasive	  
Quali?es	  of	  Maps	  

o Method	  &	  product	  
o Trace	  &	  visualize	  diversity	  in	  
agency	  	  

o Persuasive	  Plaform	  
o Study	  complex	  systems	  
where	  actors	  are	  mobile	  
and	  technologies	  converge	  
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Thank You 
LULLENG@HUM.AAU.DK 


