Aalborg Universitet

AALBORG
UNIVERSITY

Applying and incorporating user driven innovation when designing concepts

Thorp Hansen, Claus ; Brgnnum, Louise

Publication date:
2014

Document Version
Early version, also known as pre-print

Link to publication from Aalborg University

Citation for published version (APA):
Thorp Hansen, C., & Brgnnum, L. (2014). Applying and incorporating user driven innovation when designing
concepts. Abstract from Seventh International Conference on Design Principles and Practices, Chiba, Japan.

General rights
Copyright and moral rights for the publications made accessible in the public portal are retained by the authors and/or other copyright owners
and it is a condition of accessing publications that users recognise and abide by the legal requirements associated with these rights.

- Users may download and print one copy of any publication from the public portal for the purpose of private study or research.
- You may not further distribute the material or use it for any profit-making activity or commercial gain
- You may freely distribute the URL identifying the publication in the public portal -

Take down policy
If you believe that this document breaches copyright please contact us at vbn@aub.aau.dk providing details, and we will remove access to
the work immediately and investigate your claim.

Downloaded from vbn.aau.dk on: May 02, 2026


https://vbn.aau.dk/en/publications/c2c8719f-1368-478d-a16e-f5009c15494e

ABSTRACT
Applying and incorporating user driven innovation when designing concepts

This paper addresses the difficulties seen when working within the user driven innovation [UDI]
paradigm. We examine some of the circumstances that often make it difficult to work with user insights
in concept design. UDI has become a recognized design approach, but has not yet accommodated a
design practice explicitly considering the type of user insights this approach implies. For that reason
UDI has yet to prove itself and its potential effect; a study of Danish initiative “program for user driven
innovation” has shown little effect in this regard. However it has shown that radical new insights have
been produced but at the same time to abstract when integrated in the design process. We will discuss
and propose a framework for working with user insights in concept design, based on existing concept
frameworks but actively addressing and incorporating user insights as a new type of input.

This paper is based on practical experience working with theoretical concept frameworks, which have
induced new perspectives in a reframing. We will account for the concept design process and why a
reframing is called for when working with user research, leading to a proposal for new dimensions to the
concept framework.

SHORT DESCRIPTION

Why a reframing of concept design frameworks are necessary to accommodate the trend of
incorporating user research in new concept design, and a proposal for a reframing approach.
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