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Nordic no
oir and liffted localitties
Hansen, Aalb
borg Univerrsity
Kim Toft H
Crime Payss, Crime Dayys, Aalborg,, October 2,, 2015
What I would like to do
d here is to
o draw atte ntion to a particular
p
visual qualityy of recent Nordic
N
noir
and to relaate the visuaality of TV‐d
drama to w hat I – with
h a term borrrowed from
m Roland Ro
obertson –
dub lifted llocalites. Th
he presentation here iss based on research
r
tha
at I have beeen doing fo
or two
research projects thatt I am part of
o at the mooment. The one being What Makees Danish TV
T Drama
Series Travvel? and thee other bein
ng a small p roject that I conduct to
ogether witth Jørgen Riber
Christensen called Film
m and Televvision Produuction in No
orthern Jutla
and. Togethher with Jørrgen I have
been doingg production studies off a new Dannish Nordic Noir‐series, which hass been shot on
location in Frederikshavn in Nortthern Jutlannd. The resu
ults here are
e based on oour findingss.
Let me start out with showing yo
ou two imagges from tw
wo different TV‐series. TThe first is from
f
the
recent Welsh BBC‐pro
oduction Hin
nterland (20013) and th
he next imag
ge is from t he very fressh Danish
Nordic noir TV‐drama Norskov, which
w
premiiered last week
w
on the Danish com
mmercial pu
ublic
service chaannel TV2:

Translocal im
mages from Hiinterland S1:E2 8:50 (left) aand Norskov S1:E1 0:13 (right).

For those o
of you who have seen a fair share of crime ficction, these
e images shoould appear fairly
familiar. Su
uch bird’s eye views arre widely ussed, not only in crime fiction, but iin TV‐dramaa and film
in general. The intention is as succh related tto establishiing shots, which
w
lead t he viewer into a
specific loccality in the piece of ficction. Howeever, imagess such as these are nott particularlly
establishin
ng a particullar scene orr sequence. Instead, views across a town det ermine the place
where the overall narrrative takess place, andd in a very in
ndicative way they autthenticate the place
where the images were shot too. Basically, tthese image
es interlink the diegeti c world with the
extra‐diegeetic location
ns.
However, w
what is inteeresting to me
m about thhese two im
mages is the fact that thhey not onlyy appear
very early on in the tw
wo episodess of Hinterlaand and Norskov. Theyy have striki ng visual similarities
in the way that the caamera is possitioned up high in order to catch a particularr view of a local bay
area, respeectively Abeerystwith in
n Wales andd Frederiksh
havn in Denmark. I wouuld call such
h images
translocal images, beccause the im
mages – eveen though they
t
are from differentt geographical
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locations – share consspicuous sim
milarities annd they function the sa
ame way ac ross geograaphical
distance.
Why, then, do I choosse these two
o images ouut of the maany possible
e images? FFirstly, of co
ourse what
struck me here was th
he visual ressemblance between th
he two town
ns. Secondlyy, the recep
ption of
d has related
d visual style and sensee of landscaape to Nordic noir. Thee Independeent even
Hinterland
brought an
n article telling how We
elsh Nordic noir now, when
w
the se
eries was boought by Daanish DR,
went back home again (Sherwin 2012). Ruthh McElroy also wrote an online pieece on Hintterland
c Wales le
earn from N
Nordic noir??” (McElroy 2013). Thirrdly, when a new
with the tittle “What can
Danish TV‐‐drama then
n shows succh striking vvisual similaarity with Hiinterland it tells sometthing about
how genrees and visual style trave
el transnatioonally. The images are at once ve ry local, beccause they
draw atten
ntion to sen
nses of localities, but thhe images are at once very
v transloocal: they ap
ppear in
drama acro
oss producttion cultures and have by now beccome very symptomat
s
ic of what has
h been
branded ass Nordic noir with its “exoticism oof settings, light, climatte, languagee and everyyday life” –
with a quo
ote from Piaa Maibritt Je
ensen and A
Anne Marit Waade (2013).
Nevertheleess, this wayy of portrayying a town has an inte
eresting pre
ecursor in w
what has bee
en called
panoramicc maps, picttorial maps or bird’s eyye view map
ps. Panoram
mic maps aree these deccorative
maps of citties that, byy now, have
e become atttractive waall decoratio
on in housees:

mic maps of popular
p
cities: Quibec (17555), London (18
845), St. Louiss (1859), Copeenhagen (1640
0)
Four panoram
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Such mapss and imagees have histo
orically beeen closely co
onnected with
w comme rcial interessts. John R.
Hébert and
d Patrick E. Dempsey writes
w
that ppanoramic images
i
usua
ally “depict the vibrantt city”
where harbors “are sh
hown choke
ed with shipps” – even though
t
harb
bours norm ally were not.
Panoramicc maps weree often, the
en, used “too promote sales” and as a “descripptive geograaphical
tool” much
h rather thaan sheer navvigational reepresentatiion (Hébertt and Demp sey 1984). As
A Melinda
Kashuba w
writes, panoramic mapss “not only sshow what some of these commuunities look like but
what our aancestor waanted them to look likee” (Kashuba 2005: 185)) – cities weere, here, prresented att
its best. Th
his particulaar bird’s eye
e view that w
we see so often
o
in Norrdic noir – aand in TV‐drrama in
general – h
has surprisin
ngly numerous similariities with co
ommercial interests
i
annd what late
er has been
dubbed “p
place brandiing” (Moilan
nen and Raiinisto 2008). Then, it may
m come ass no surprisse that the
panoramicc view of a city
c is widelyy used in thhree dimenssional tourisst maps.

Two 3D tourist maps, resp
pectively from
m Istanbul and Dublin, and a map from th
he Eyewitnesss tourist guide
e to San
T Bridge III.
Francisco. Reelate that, herre, to the panoramic imagee from the first episode of The

hen, in its im
magery, deeeply linked to
t place
The bird’s eye view off a city locattion in Norddic noir is th
marketing and commercial pictorial qualitiees. With thiss, however, I do not sugggest that
production
ns such as Hinterland
H
or
o Norskov aare directly or intentionally imbueed with tourristic
interests and commerrcial concerrns. In my innterviews with
w the peo
ople behind Norskov, th
he
commerciaal value of such
s
imagess never reallly comes up
p, and the conceptualiz
c
zing cinemaatographer
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Adam Wallensten actually insisted that he had tried to move away from images such as the very
first bird’s eye view across Frederikshavn, a drone perspective.
Though, what I do suggest is that the culture of such images has a commercial branding
background that really goes back even before cinema was invented. We find the same perspective
in old 17th and 18th century panoramic maps, and we find them today in tourist maps. The
intention behind panoramic and tourist maps are very similar: it is a matter of presenting the town
from an attractive angle in order to attract diverse commercial interests. The cinematographer of
Norskov, then, mentioned in our interview that representatives of the municipality of
Frederikshavn – who put money into the production as well – asked the production team to really
use “those beautiful images across town”. This suggest that the very interest in ‘housing’ a media
production like Norskov in a smaller peripheral Danish town comes from the same basic interests
that we find in panoramic mapping and tourist material: it is a matter of mapping, of placing a
location on the map, a matter of being seen in a globalized and mediated world.
Lifted localities in a world of flux
This means that my short presentation here really has nothing directly to do with Nordic noir or
crime fiction as a genre. But it has a lot to do with how a popular genre can help place a town on
the map for visitors or even for dwellers, i.e. tax‐payers which are much needed in towns such as
these. And this is where I come to the idea of ‘a lifted locality’. In his article “Globalisation or
glocalisation?”, Roland Robertson refers to what he calls “a counter‐urbanisation trend” in which
there can be no global without the local. This trend, he writes, “proceeds in terms of the
standardisation of locality, rather than straightforwardly in terms of “the principle of difference”.”
And he proceeds here by introducing his idea of ‘lifted localities’:
“In contemporary ‘international communication’ the standardisation of locality is
crucial. A ‘lifted’ locality – a sense of locality that is communicated “from above” – has
to be a standardised form of the local (whether it be a neighborhood, a city, a country,
or even a world region). An ‘international TV enterprise like CNN produces and
reproduces a particular pattern of relations between localities, a pattern which
depends on a kind of recipe of locality. This standardisation renders meaningful the
very idea of locality, but at the same time diminishes the notion that localities are
“things in themselves.” (Robertson 2012: 195)
I really like this quote – and I am very fond of the idea of lifted localities. What I have shown in my
references to Hinterland and Norskov, as well as to old and new map styles, is that the sense of
locality in a global world of flux has by all means become standardized. It may, though, as I suggest
by referring to 17th century material have been so for quite some time too. I too agree with
Robertson when he writes that media, such as CNN, are in part responsible for producing the ideas
of locality. The very first sentence spoken in Norskov, by the town mayor, refers to the idea of
peripheral Denmark, which in Danish media debates really has become a very standardized mode
of presenting local outskirts of Denmark.
Such communication seems to come “from above” (from powerful media and politics), but I’m not
sure that the ideas of ‘lifted localities’ are only communicated from above. Popular reactions like
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crime fiction, which has been widely read, and has been widely written into localities, appear to
come “from below” as well. It seems surprising to me that a dialectic thinker like Robertson, who
has popularized and employs the dialectics of globalization in the concept of glocalisation, does
not perceive ‘lifted localities’ as something that is communicated from above and from below.
What I too would like to suggest is that it is not only ‘real’ images of CNN – or Danish local TV
broadcasts – that puts places on the map. In fact, I regard factually based communication like
news as only one exponent of localities. Rather, fiction seems to be much more powerful in the
way that it can choose images much more freely than news editors can. In my interview with the
producer of Norskov, Senia Dremstrup said: “I think that we are very nice to Frederikshavn” – well‐
built into this comment lies an idea of how cinematography in TV‐drama may do what the artist
did in panoramic maps: present a local town from the best angles. Fiction may here move with
much more liberty in creating “Norskov” as a fictional place, while the news room has to uphold a
reality‐contract with the viewer in depicting “Frederikshavn” as a place.
Why do we then see this reaction? Well, there are of course numerous reasons for this. However,
one is – I think – a very interesting explanation of this so‐called ‘counter‐urbanisation trend’. In his
book Media, Place and Mobility (2012) Shaun Moores refers to how various media may present
‘forms of dwelling in a world of flux’. This catch‐phrase is lifted from David Morley’s work on
“transnational mobilities and local‐global intersections” (Moores 2012: 69). What Moores, in his
book, suggests is that media technology and media presentations produce – here, with a reference
to Doreen Massey – “a global sense of place” where the relationship between local and the global
are constantly negotiated.
Instead of being ‘routed’ locals may instead become ‘rooted’ (ibid. 79). Basically, if a city branding
process is successful a peripheral town may appear as a lifted locality and a town where locals
would stay and visitors would end up dwelling (Wallander’s Ystad is of course a very successful
example of this). In my interview with the local municipality administration of Frederikshavn this
appears to be the particular intention behind ‘housing’ and financially supporting the production
of Norskov. Whether or not it will turn into a ‘lifted locality’, only time (and further research) will
tell.
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