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The core research question:

How do actors in the
Arctic understand
sustainability?




1. Which actors are talking about
Arctic sustainability online?

2. What does a semantic network
analysis reveal about the
alignment of these actors?

Digital methods’

We use search engine research

tools to answer the question 3. How to discover and account
for actors that are marginally

present online?

*see for instance: Rogers, R. (2013). Digital Methods. MIT Press, or
Birkbak, A., & Munk, A. K. (2017). Digitale metoder. Hans Reitzels.




What follows: Five sections

1. Datacollection: The search terms we used.

2. Actor catalogue: The actors we found, their localities, and
their discourses.

3. Topics and actors 1: Semantic network analysis of the
English-language search results.

4. Topics and actors 2: Semantic network analysis of the
Greenlandic, Faroese, and Danish results.

5. Cases: Actors and perspectives not made visible by the
search engine methods.




Section 1: Data collection

Section 1/ 1



What is Arctic
sustainability?



Sustainability

How to scope the search for
topics related to sustainability?

Environmental themes

The UN’s Sustainable
Development Goals (SDGs)
Climate change themes

Green growth and business
The words “sustainable” and
“sustainability”
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Search terms to capture sustainability discourses online

1. Environmental themes

("environment" OR "environmental") AND ("waste" OR "pollution" OR "natural resources" OR "recycling" OR "resource depletion" OR "renewable" OR
"ecosystem")

2. SDGs

"sustainable development goals" OR "sustainable development goal" OR ("UN" AND ("SDGs" OR "SDG" OR "S.D.G."))

3. Climate change
"carbon footprint" OR "global warming" OR "climate change" OR "Paris agreement" OR "carbon calculator" OR "carbon neutral" OR "fossil free"

4. Sustainable business

("sustainability" OR "sustainable" OR "green") AND ("business" OR "growth" OR "innovation" OR "production" OR "potential" OR "optimization" OR
"efficiency” OR "opportunities" OR "economy")

5. Sustainability

"sustainability" OR "sustainable"

Section 1/ 4

Methods note: These discourses and search terms were identified by manually reading through the sustainability profiles of a list of companies relevant to the Arctic, provided by Arctic Consensus.



The Arctic

How to search for something
‘Arctic’ online?

Use the word “arctic” = a place
seen from the outside

Use a combination of regions
and countries with stakes in
affairs north of the Arctic Circle

Use individual names of nations,
peoples, regions, etc.

Use languages that are specific
to the Arctic
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Search strategies for locating the Arctic

1. Addingthe word “arctic” (referred to as ‘arctic’ in the results)
2. Adding a combination of place names relevant to the Arctic

(referred to as ‘extended arctic’ in the results):

a. (""Nunavut"" OR ""Nunavik"" OR ""Yukon"" OR ""Northwest Territories"" OR ""Alaska"" OR ""Greenland""
OR ""Iceland"" OR ""Norway"" OR ""Sweden"" OR ""Finland"" OR ""Chukotka"" OR ""Kamchatka"" OR
""Sakha"" OR ""Arkhangelsk"" OR ""Karelia"" OR ""Faroe Islands"" OR ""Denmark"")")

3. Adding asingle Arctic place name to allow for comparison:

a. Grgnland (""Greenland"" OR ""Grgnland"" OR ""Kalaallit Nunaat"")

Faergerne (""Faroe Islands"" OR ""Faergerne"" OR ""Fgroyar"")

Island (""Island"" OR ""Iceland"" OR ""island"")

Samiske folk (""Sami"" OR ""Saami"" OR ""Sapmi""))"

Nunavut

Arktisk Norge (""Svalbard"" OR ""Troms"" OR ""Finnmark"" OR ""Norland"")")

4, Searchlng in languages spoken in areas with specific relevance to
the Arctic (see next slide)

~0 0T
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The language

Searching the web in English will
provide a partial view on Arctic
sustainability

Among many potential candidates,
we added three languages spoken in
areas relevant to the Arctic:

1. West Greenlandic
2. Faroese
3. Danish

These more local search results
became what we call Corpus 2.
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Three more lang UAJEeS (The translations used for the Corpus 2 searches)

English

Danish (Dansk)

West Greenlandic (Kalaallisut)

Faroese (Fgroyskt)

Discourse 1
Environment

("environment" OR
"environmental") AND ("waste"
OR "pollution" OR "natural
resources” OR "recycling" OR
"resource depletion" OR
"renewable" OR "ecosystem")

(“miljg” OR “miljg”) AND
(“affald” OR “forurening” OR
“natur ressourcer” OR
“genbrug” OR “udtemning af
ressourcer” OR “vedvarende”
OR “gkosystem”)

(“avatangiisit” OR “avatangiisit”) AND
(“eqgagassat” OR “mingutsitsineq” OR
“atoqqgiineq” OR “ataavarneq” OR
“pinngortitami ataqatigiinneq”)

(“umhvearvi” OR “umhvervis*”) AND
(“burturkast” OR “oydsl” OR “rusk”
OR “spilla” OR “spell” OR “dalking”
OR “natturu tilfeingid” OR “minking
av tilfeingi” OR “endurnystla” OR
“vistskipan” OR “vistfradiskipan”)

Climate change

warming" OR "climate change"
OR "Paris agreement" OR
"carbon calculator" OR "carbon
neutral" OR "fossil free"

opvarmning” OR
“klimaforandring” OR
“Parisaftale” OR
“kulstofberegner” OR “CO2
neutral” OR “kulstofneutral”
OR “fossilfri”

“Kiatsitsikkiartorneq” “silap pissusaa
allanngornera” OR “Pariisimi
isumagqatigiissut” OR “kulstofberegner”
“C0O2-gannginneq” OR “kulstofneutral” OR
“fossilfri”

Discourse 2 ("sustainable development goals" | “verdensmal for baeredygtig “Nunarsuarmi anguniakkavut” OR (“NP” “Tey 17 heimsmalini fyri
UN SDGs OR "sustainable development udvikling” OR (“FN” AND AND “SDG”) burdardyggari menning” OR
" — " " “SDGer” OR “SDG” OR “heimsmal” OR (“ST” AND
?oal ?R ( "UN ANP (*SDGs" OR “S.D.G.”) (“sameindu tjodum” OR “sameindar
SDG" OR "S.D.G.")) )
Discourse 3 "carbon footprint" OR "global “CO2 aftryk” OR “global “C0O2-mik aniatitsineq” OR “Kolevnissl6d” OR “Kolevni” OR

“CO2 utlat” OR

OR (“global upphiting” OR
“klimabroytingar” OR
“vedurlagsbroytingar”) OR “Paris
sattmalin” OR (“livrunni®” (AND
“brennievni”))

Discourse 4

Sustainability as
business / Green
growth

("sustainability" OR "sustainable"
OR "green") AND ("business" OR
"growth" OR "innovation" OR
"production" OR "potential" OR
"optimization" OR "efficiency" OR
"opportunities” OR "economy")

(“Beeredygtighed” OR
“beeredygtig” OR “gren”) AND
("forretning" OR "veekst" OR
"innovation" OR "produktion”
OR "potentiel" OR "optimering"
OR "effektivitet" OR
"muligheder" OR "gkonomi")

“Piujuartitsilluni” AND ("niuerneq" OR
"siuariartorneq" OR "ineriartorneq" OR
"niogqutsissiorneq" OR
"naammassisaqgarsinnaaneq" OR
"periarfissat" OR "aningaasagarniarneq")

(“Burdardygd” OR “burdardygg” OR
“gren”) AND “vinna” OR “handil” OR
“umseting”) OR “vgkstur” OR
“nymenning” OR “framleidsla”

OR “mgguleiki” OR “albgting” OR

“virkni” “mgguleikar” OR “buskapur”

Discourse 5
Sustainability

"sustainability" OR "sustainable"

“Baeredygtighed” OR
“baeredygtig”

“Piujuartitsineq”

“Burdardygd” or “burdardygg”




Data overview

English web searches (‘corpus 1’) Local perspectives (‘corpus 2’)
e 8localisation strategies e 3languages: West Greenlandic,
e 5Sdiscourses Faroese, Danish
e 100 topresults for each e 5Sdiscourses, translated
e 100 topresults for each
8 x 5 x 100 = 4000 hyperlinks e 52 links added manually by four

local experts

In total: 1190 hyperlinks
(some searches yielded <100 results)
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Section 2: The actor
catalogue
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What's iIn 4000+1190 links?

e Relevant actors. Which means we discovered a broad
range of interesting organisations and businesses.

e Duplicates. Which will be combined, but also used as a
sign that an actor is prominent on the web.

e Noise. Which means some search results are simply not
relevant to our interest in Arctic sustainability.

e Grey zones. Which means some search results challenge
our ideas about Arctic sustainability in productive ways.

Consequence: We checked all 5000+ links manually.
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Manually going through the data

English results (‘corpus 1’) Local results (‘corpus 2’)
4000 hyperlinks reduced to 825 1190 hyperlinks reduced to 364
unique internet domains (‘actors’) unique internet domains (‘actors’)
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Discourse

Climate
Area change environment green growth sustainabili.. UN SDGs
arcticwwf arcticwwf arcticwwf arcticwwf arcticwwf

The actor catalogue (Corpus 1) The Danish Ministry b wwf um WWF Um o wwbum o m

. . aretic worldwildlife worldwildlife worldwildlife worldwildlife weforum
of Forelgn Affairs weforum weforum weforum weforum rcinet un
nasa = rcinet - rcinet = rcinet - europa

To give you an idea about what these :
. rcinet un un europa un europa  arcticww
1000+ aCtOrS IOOk I|ke, here are nasa europa nature highnorthn.. un europa

arct dezeen maritime-ex.. norden sciencedirect arctic-council

some of the top actors we found for n9@3y  panda  panda  highnorthn. hurtigruten sclencedirect

. . euractiv = forbes
each discourse, in each area. Radio Canada International,
amedia actor relevant to nasa gov un europa  um un un harvard gapminder
Nunavut. the Canadian fao yale unep europa nike fao who ungm
H N ’ extended intrepidtrav.. nationalgeo, coursera cfainstitute
These are the top aCtorS In the Sense Arctic arctic oecd samsung sciencedirect booking reliefweb

that they show up most prominently boeing = forbes = aecom = cips =
when searching the web in English. um nasa

un eurpfa  norden

un europa um europa um um un
maritime-ex..
oecd mdpi arctic-council
an environmen.. economist fao
oecd clariant =

faroe islands !'nar Ime-ex.. ospar

A group of high-level international
actors are the most visible when it Nike and Microsoft, large

worldwildlife weforum nasa nature nih
. . .pe . international business actors nasa un nasa un harvard dortemandr..
comes to Arctic sustainability online. NI i . Sire gavai
2 I_‘_greignpolicy rlorden itrepidtrav.. ggcd Sjmskip
oecd
However, there are also more local '
. . un nytimes theguardian un europa un weforum
actors and busn‘]ess actors ShOW|ng euobserver  scientificam.. government thegreenpr.. un
. feala nationalgeo.. oecd eco-business guidetoicel.. arctic-council
up even in the top results. worldbank  iceland iceland blueandgre.. unep
. . h - h‘ -
Hurtigruten, a Norwegian b i
Turism Actor rcinet rcinet investingne.. rcinet wwf rcinet
theatlantic  ucalgary uarctic panda un
Nunavut cambridge investingne.. rcaanc-cirnac rcaanc-cirnac ucalgary
rcaanc-cirnac cambridge gov msn gov dtu

gov -



A comparison: The list of top actors and discourses is quite different, depending on whether the word arctic is
the localisation strategy or whether the localisation happens through our combination of place names.

Actor

un

europa

oecd

unep

beg
eco-business
fao

forbes

mdpi

nih

nordea
siemens
undp

ups
accenture
adidas-group
aecom

bain

boeing

bp

cfsd

delta
denmark
economist
electricitymap
environmental-expert
epa

erm

ge

hbr

hp

lego
mckinsey
microsoft
nike

nokia
novonordisk
novozymes
reuters
riotinto

sgs

shell

Climate ch.. environme.. green gro.. sustainabil..

Discourse

UN SDGs

Count of Occurrence
1

noswN

Using the search
term ‘arctic’
reveals a lot of
international
NGOs and
political and
scientific actors
(NASA, WWEF,...)

Using a combination
of place names
reveals a lot of large
business actors and
their sustainability
efforts (Nordea,
Siemens, ...)

-

Actor

nasa
arcticwwf

um

noaa

nsidc

europa
uarctic
weforum
arctic-council
arcticcentre
bloomberg

un
arcticyearbook
climate

csis

fas

harvard

rcinet

state
thearcticinstitute
ucalgary
worldwildlife
arctic
arcticcircle
defensenews
dtu

energy
foreignpolicy
greenpeace
nike
rcaanc-cirnac
wwf
arcticfrontiers
booking
dezeen
foreignaffairs
greenfacts
intrepidtravel
inuitcircumpolar

Climate ch.. environme.. green gro.. sustainabil..

Discourse

UN SDGs

Count of Occurrence
1

N b WN



Sum up: The actor catalogue

e Used in combination, our 8 localisation strategies and 5 discourses on
sustainability results in an actor catalogue with a broad range of different
actors relevant to the international English-language discourse around Arctic
sustainability (‘corpus 1’)

e These can be explored further in the data appendix, including a 96 pages long
PDF with all the actors, sorted by localities and discourses.

e Thedominance of large international actors motivated us to supplement the
English-language data (corpus 1) with searches in other languages relevant to
the Arctic (corpus 2).

e Inthefollowing, we will first dive into the topics that the English-language
actors talk about and how they align with each other (section 3).

e We will then dive into the actors and topics found through web searches in
other languages (section 4).

Section 2/ 6



Section 3: Topics and actors
in the English language




Overview map of
online discourses on
Arctic Sustainability

The large light blue
dots are topics
defined by manual
analysis of the words
surrounding them
(the grey dots), which
are identified by a
topic modelling
algorithm.

This algorithm has
read the contents of
all the 1000+
websites and found
patterns that we have
then tried to make
sense of.

hunting. tradional

COTRON itary
S o department. tigh et
bay  community medBures
TrAMEWOnK housing Inuit -t provisons
activity
nunavut b plsiing
fon govaror
Communities, food and I:‘ealth in AI’CtIC Canada s g
agreement lardl
federal

indigenous = T — @\protm(ion protection

narhem TN 5 N act
Indigenous communities and devslopmen"t polpqLe§ in Arctic Canada,. o

 expaditionPeople e i
o iRy activies

& orbtion
snow e Ly security regulations
longyearbyen
ion of ril nvil -
P Environmental cafige and 5 sustaihia and indigen ous devoiopmant Regulation of land use a@the mai ;Qg ol vtmgg__nmentgwn.
Arctlc natur;e:and ecology salbard
rodxtion eal
g o“‘n‘n‘-fnl = rorway  Canada B
- sea protect
exploration Mini r@e ice e use gz
mining¥iining al sources groanlan 1 nssen
proress ‘i:olal cooperation arCtlc economic shipgiing adiad
P " nagmes al{erectnes - b
it
™= polar research and mggnatlonal cooperation
mana ent
e wce INtE€rNational geopolitics an:d[resources in Arctic Norway ™" = " o oG
slo
. report ocean  enviconment - hion
i ntemational =
alaska fishaties  pa
Industry year change = Oceans and marlr@/ildh’fe/resouces e
3 s envwonmenlal harvpettibnte levels
saarch b ~
work
Sustamable develepment broadly _ s
china bilitzoeck pollution
socipreatie
world ou national
help total
energy =
o4y ranked roneegien
Arctic cooper{@in and tourism o sustai nams:ws BOEe sy
country \ studios
Internatioig) businéss " ClimatEle change;... i
action toursm — fish g
L s Sustarsble marne sess At ey S global Plastic in maripg] enwrcgg{ments
i ~ axecutive v ot
meeting celandic concl esiori | BB emissions microplastics
B oot
i L e cofbon | 92 2019 2018 i
e drector com pe qw--m:l:_” > microplasticisad
iceland countres 7 million i g
programme notdic 6
: . w6
e developing Fish markets and enwnmenfgf monitoring
redicts: Geothermal energy on Ice{an@nd international development .
monitoring ™
sopiaBons
oparation 10”"‘3"@““‘ 2025 wiid
- o I il Wy
s o M type
w0

ourape Alca
geothermal




The previous slide
combined data from
multiple localisation

strategies. Let's look
at them one by one. %
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This map shows some of the
most important individual
actors that show up when
using the search term ‘arctic’.
as the localisation strategy.

The actors are close to each
other when they tend to talk
about the same topics.

In this map, the large top

group are united by a climate
change discourse, among
other things.

The large bottom group are
united by a discourse on
geopolitics.

We zoom in on that on the
next two slides.
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Climate change
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Geopolitics
Resource frontiers and

international security
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This map is based on a different
localisation strategy. Here, we did not
search for the word ‘arctic’, but used a
list of place names related to Arctic
activities (including Nunavut, Arctic

Norway, Island, etc.).
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PEOPLE  PLANET  PLAY

ARCTIC SHIPPING
CORPORATE
PLEDGE

FY20 Impact Report 2025 Targets  Impact Portfolio  DE&I Approach Q

TOGETHER, WE CAN ALL PROTECT THE ARCTIC. IT’S CRITICAL TO EVERYONE’S FUTURE.

BY HILARY KRANE

https://purpose.nike.com/arctic-pledge

Zoom in: The case of Nike

On the previous slide, many
global companies showed up.

However, on the slides before
that, where the word ‘arctic’ was
the search term, the focus was on
climate change and geopolitics
rather than business.

Nevertheless, Nike managed to
show up there.

This blog post is the explanation.
It connects Nike to the issue of
Arctic shipping routes opening
due to global warming.

Note: Zoom in on any actor by
searching for the name in the
spreadsheet with the full hyperlinks


https://purpose.nike.com/arctic-pledge

What happens if we
make separate
searches for Arctic
countries and

regions? %

AN



In the previous slides, we approached the Arctic
as one thing, either through the word ‘arctic’ or
through a combination of many place names, in
one search.

In the following slides, we instead use place
names as keywords for separate searches, in
order to more clearly show contrasts between
sustainability discourses in relation to different
parts of the Arctic.
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Arctic
Norway
and Sami:
Polar bears
and
tourism

Methods note: The
Arctic Norway and
Sami results have been
combined since the
Sami searches yielded
very little data.
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Greenland - a
closer look

This map shows individual
actors active in the online
English-language search
results for the word
‘Greenland’ +the 5
sustainability discourses.

Again, proximity means they
talk about similar topics in
the search results data.

Note that the actors are
mainly international, big
actors attending to
Greenland from a distance.
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Five Arctic locations seen from the web

The separate searches for specific regions and countries in the
Arctic return some quite distinct topics and issues:

Iceland: Geothermal energy and progressive politics
Nunavut: Food security, Inuit communities, territorial politics
Arctic Norway and Sami regions: Polar bears and tourism
Faroe Islands: Aquaculture and Fishing industry

Greenland: Climate change
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Sum up: Localisations and topics

e Theword ‘arctic’: A contrast/connection between climate
change and geopolitics

e A combination of place names in the Arctic: Sustainable
business

e 5separateregions and countries: Distinct local identities

o Yet, even when localised, the dominating perspective on the Arctic
is external / from the outside, as the Greenland actors indicated.

(These are highlights, there is much more to dive into.)
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Analytical note:
The distinct local
identities of the
five Arctic regions

seem based on
English-language
views from the
outside.

What happens if we search in local

languages instead?

e West Greenlandic
e Faroese
e Danish

This is Corpus 2.
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Section 4: Topics and actors
In local languages




The searches in local languages (corpus 2) yield a combination of Danish, Greenlandic and Faroese actors
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Proximity in this visualisation means the
actors tend to say similar things online.

Only some of the top actors are show here.
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Topics in the Greenlandic search results

Food, hunting and responsible business are
key topics
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Brugseni

e o These are most of the actors in the
Greenlandic results. Since there are
Malsaetning af Grenlands Hiemmestyre nOt that many.’ It IS pO.SSIbI.e tO'ShOW
e most of them in the visualisation.

27\

Killut - grenlandsk mad/restaurant
Ini

Again, proximity means they talk
about some of the same topics.

The next slides take a look at some of
el the individual topics.
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CSR in Greenland

These actors are aligned by a specific
way of talking about Corporate
Social Responsibility. It doesn't mean
they are the only ones talking about
responsible business. Tele-Post and

RAL show up in related topics, and
the topic on ‘raw produce and work’
(next slide) also contains CSR
elements.

Permagreen

Greenland Outdoors /. e

NuupiBussii
Pisiffik

Qiviute- garn

Stark Grenland

Section 4/ 6




Raw produce and work
(Grgnlandske ravarer og arbejde)

Wildfood: bestilling af fangst eller fiskeri, lokalt

Royal Greenland

Ulo Rengering SeCtiOﬂ 4/ 7
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Hunting and tourism (‘world class
hunting opportunities’)

The presence of actors like Royal
Greenland and Greenland Ruby,
which do not seem to have anything
to do with hunting, suggests that the
way these companies talk about
sustainability overlaps with the way
T tourism actors talk about
sustainability.

Greenland Ruby

Lings hunting Greenland

nanutravel  Polar Trophy Hunt
KNI

arcticwonder

Visit Greenland

Royal Greenland SeCtiOﬂ 4/ 8




Faroese

There are also results for Faroese, but these were
too few to interpret in a meaningful way with
topic modelling algorithms.

The Faroe Islands show up in the next section,
however.
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Danish
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Danish: The actors in the

Danish-language sustainability discourse
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Some of the most important Danish actors
united by the topic of the UN SDGs

Again, proximity means they tend to talk
about the same topics overall.

The brighter the dot, the stronger the role
they play in the specific topic of the UN
SDGs.

The results suggest that the Danish actors

have integrated the UN SDGs well into their
sustainability discourses.
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»

ifidge
. 7l
mdystnensfond

Here are some of the most important Danish
actors united by another topic - that of
danskelbilalliance sustainable business.

We can see that Velux Foundations (bottom
left) are talking about both sustainable
business and the SDGs (previous slide), but
otherwise the overlap is not that great.

projectzero

buildinggreen

Also note the most prominent actors (bright
dots) talking about sustainable business in the
Danish context are Industriens Fond, the
MT Hojgaard insurance company IF, and the engineering
company DGE (all upper right corner). They are
located far from the rest, meaning they do not
share many other topics with the rest.

baeredygti§-business



Sum up - corpus 1 and 2

e The English online discourse around the term ‘arctic’ is
mostly aligned around climate change and geopolitics.

e The Englishdiscourse inrelation to separate Arctic
regions is quite different depending on the locality.

e The Greenlandic discourse emphasises CSR, work, food
and catch.

e The Danish discourse is very much about the UN SDGs
and sustainable business.
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Section 5: Cases
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Cases: Actors and perspectives not made
visible by the search engine methods

Qualitative cases show different sustainability discourses “on the
ground”, as they are articulated and practiced by local actors.

These actors and their sustainability discourses/practices did not show
up in a dominating fashion through the search-based digital methods.
Whereas the search engine methods show which topics exist, the cases
dig deeper into notions of sustainability and their local variations.

The cases point to absences of digital articulations of sustainability
discourses, and they are presented here with the purpose of integrating
marginalised or vernacular notions of sustainability into the analysis.
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genetic diversity
agriculture
trust crop
group

vault
seed

Svalbard glg‘b:él seed vault

. agriculture
sourcing
opens

working

df
supply R industry
window =

farmers dairy

stainable farm@ and agriculture

Food/kalaalimerngit/fedi/fedevarer

Food showed up as a topic in various ways across the search
engine methods, relating to different notions of sustainability:

e Nunavut/Arctic Canada: Food insecurity
- lack of self-sufficiency, missing sustainability
e Arctic Norway/Svalbard: Global seed vault
- Securing agriculture-based (Western) food supplies.
e Greenland and Faroe Islands: Fishing / Aquaculture, and local

food sources
- local food as source of health, wellbeing, economy, self-sufficiency

In the following slides we show how a few selected local businesses
practice vernacular sustainability discourses in their work with food.
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Veltan (Faroe Islands)

EAT LOCAL

We in Veltan believe, that you should be able to eat Faroese greens in the Faroe Islands! Either what you
grow yourself, or what you buy from locals.

We grow salad, cabbage, carrots, leek, roots, potatoes, peas - some of these in larger quantities and some
as tests. We continuously try to create variation and knowledge about different kinds of crop.

ABOUT US

Veltan is a community for people with interest in greens and cultivation. Some members produce for sales
and others for their own kitchen. Those who want to sell, can use the brand Veltan, and sell their produce
through the community.

The community cooperates about knowledge, sales and marketing.

BUY FROM US

We sell our produce in Vagsbotnur in Térhavn from time to time (you can see when on our Facebook page),
we sell in the grocery shop FK in Térshavn city centre, from our tunnels in Sandur and to restaurants.

VISIT US

If you want to know more about us or visit us, you can make arrangements with VisitSandoy.

GRONA OYGEIN
BISTA MOLDIN

VELT:N

- SANDOY

Please send an e-mail to info@visitsandoy.fo or call +298 222 078.




UM OKKUM

VELTA Lea et

- Allir bélkar
| SANDOY

__-3 OKEYPIS SENDING FRISKAR OG NYGGJAR VORUR @
Okeypis sending fyri bileggingar yvir kr. 700,~ k Vit hava altié friskar og nyggjar verur

Bloggur
Handil
Ymiskar verur
Grenmeti
Spirar

& Innrita

o+ Uppraetta
-t Upp Romana Salat spiri

DKK 8,00

FYRSTA FLOKS FOROYSKT
GRONMETI UR VELTUNI

Vit senda kring alt landi&.

) . ) Grenkal spiri Kalrabi spiri Kina Radis spiri
e MEAL, S SRR DKK 8,00 DKK 8,00 DKK 8,00
hendi 8 middegi. verda




“ Mat & Moldmentanarhaskulin

Mat & Moldmentanarhaskulin (FO)

i "Hjertet i Mat & Moldmentanarhdskulanum slar for selvforsyning
¢ 09 baeredygtighed - alt det vi gor har til formdl at undersgge og

= udvikle vores evner til at leve et frit, smukt, sjovt, staerkt, levende,
£ dndeligt, rigt og selvstaendigt liv, i baeredygtigt samspil med alt
== levende i vores naermeste og fjerneste miljg.”

- from website: https://www.moldmentan.fo/sklan

' Haijskolen (thee high school) was founded in 2018 by the
people behind Veltan. Courses on food, soil, and culture in the
— - Faroese nature are offered.

Digital presence on a website, Facebook, and Instagram.
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https://www.moldmentan.fo/sklan

o~

: OCEANRAINFOREST 1 o TN

PRODUCTS® ABOUT US PROJECTS GALLERY NEWS CONTACT US
SUSTAINABLE NORDIC SEAWEED

A rainforestin the ocean

Our purpose is to improve people’s wellbeing by growing seaweed
while making a unique contribution to our blue planet

Ocean Rainforest (FO) {1 OCEANRAINFOREST |

A blue growth company offering a collection of Nordic
seaweed products, for food and cosmetic purposes.

Ocean Rainfc

@oceanrainforest - Bi

Located in Funningsfirdi, Faroe Islands.
http://www.oceanrainforest.com

Startside Oom Billeder Anmeldels



http://www.oceanrainforest.com/full-range
http://www.oceanrainforest.com

https://wildfood.gl

Wildfood.gl (Greenland, GL)

A Nuuk-based company that connects people who wish
to buy local, fresh, Greenlandic food (Kalaalimerngit)
with the hunters that catch it. Hunters announce their
upcoming hunting or fishing trips on the website, where

Pissatitat nutaariluinnaat

Piujuartitsineq customers place their orders via a profile. Upon
Eqqiluisaarneq Friske Ravarer  retyrning from the hunt the catch is handed over to the
Bzeredygtighed

Hygiejne .  Ccustomer.

Immami Uumasut Nunami:Uumasut Tlmmlssat - . ‘ASImIt AIJat a0

- Havdyr - Landdyr-. Ie)&‘ ™ Andet fra na’turen '



https://wildfood.gl

FoodLab Nuuk Foodlab Nuuk

“We have a desire to improve the conditions for
entrepreneurs and food pioneers in Greenland.
The endless quantities of fresh ingredients available in our
magnificent Greenlandic nature, creates a great foundation
for acommercial development of our food culture.
Develop new concepts around Greenlandic food and local
resources.’ @ ook

© Learn More


https://foodlab.gl/

Sum up: Local sustainability through food

e By tracing the topics found via search engine methods and
topic modelling and examining these in a combination of
local expertise and handheld digital methods, we can learn
about local understandings and variations of “sustainability”.

e InGreenland and on the Faroe Islands, we see new business
actors emphasising sustainability as a pathway to wellbeing
(through healthy, fresh food and taste), to freedom and
self-sufficiency, and to future livelihoods. Food connects
traditional with innovative local notions of sustainability.

e Food is but one of many topics to be traced and examined as
handheld, local cases.
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Conclusions
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1)

Which actors are talking about
Arctic sustainability online?

The answer depends on how you search the web: Which
language, which way of defining the Arctic, and how
sustainability is operationalised into search terms.

We have pursued multiple strategies in order to give a broad
answer that can be explored in comparative ways.

The actors include international and local businesses, NGOs,
political actors, media outlets, and more.

It seems crucial to go beyond English terms to get to specific
sustainability practices local to Arctic places.

At the same time, different Arctic regions are talked about in
qguite different ways even in the global conversation online.
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2) What does a semantic network analysis
reveal about the alignment of these actors?

NGOs and political actors are aligned around the term ‘arctic’ itself, which suggests the word is a
political category in addition to a place name.
o  There are two main alignments: Climate change versus geopolitical discussions.
Businesses show up in large numbers once we search for regions and countries in or near the Arctic
rather than the word ‘arctic’, which suggests businesses are not oriented towards the ‘arctic’ itself
as a market or category (with the notable exception of Nike).
Looking at regions one by one results in place-specific topics such as geothermal energy in Iceland.
o Ingeneral, the English-language results do not show strong topical oppositions within each
region, which could indicate that we are tracing a global (media) attention on the Arctic ‘from
the outside’.
In the Greenlandic language, many actors align around CSR, and some around local food
(kalaalimerngit), hunting and tourism.
In the Danish language, many actors align around the SDGs, and a smaller group around sustainable
business.
o  Thisindicates that the standardised UN understanding of sustainability has been adopted by
many Danish actors.
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3) How to discover and account for actors
that are marginally present online?

e Using search engine methods requires careful, iterative work in
order to identify relevant actors. It requires even more work to
identify smaller, local actors. Many local or vernacular
understandings of sustainability do not make it to the top of the
search results.

e Weused local languages and place names to go beyond the online
surface of large international organisations.

e For example, the English results for Greenland were dominated by
the topic of climate change, whereas the Greenlandic results focused
on different themes of work, CSR, catch, and tourism.

e We also used local expert knowledge to identify example cases of
sustainability practices not found through our search engine
methods.
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Explore further

e Allthe datais available in spreadsheet format in the
appendix.

e Two PDF files show the actors in relation to localities and
discourses.

e There arealso 100+ network visualisations and heat
maps of topics and actors.

e The hyperlinks that define each actor can be followed in
order to understand their sustainability practices better
and develop more detailed case studies.
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Put the material into action

e Use the data, visualisations, and results to explore notions,
discourses and practices of sustainability among
businesses and other actors in workshops.

e Make “sustainability cases” tracing similarities and
differences among actors of different sizes working in
specific sectors (eg. fishing, tourism, shipping, governance).

e Use these results to start dialogues regarding
sustainability and business in the Arctic.
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Questions? Get in touch.

Astrid: (@astridoa)
Andreas: (@communaut)

@TANTlab



mailto:aoan@hum.aau.dk
mailto:abi@hum.aau.dk
https://www.tantlab.aau.dk/

