Poul Houman Andersen

Professor

Aalborg University Business School v ‘
Det Humanistiske og Samfundsvidenskabelige Fakultet A, ’7
Staff Unit 2 E‘(

Marketing and Market Processes Research Group

Marketing and Market Processes Research Group

Cluster Dynamics

IMPact Analyses of investments in Knowledge and Technology
Cluster for Research on Innovation and Development

[Mission] Et baeredygtigt dansk energisystem
Adressetype: Besggsadresse.

Fibigerstreede 11

22

9220

Aalborg Ost

Danmark

E-mail: poa@business.aau.dk

Telefon: +4599402754

Publikationer

A business networlg approach to learning in buyer-supplier relationships
Andersen, P. H. & Aberg, S., 2025, (Accepteret/In press) Research Handbook on buyer-supplier relationships. London:
Edward Elgar Publishing

Re-purposing Wind Turbine Blades: Matching strategies and Innovation Governance Forms

Andersen, P. H., Ali, M., Anvari-Moghaddam, A., Nielsen, R. P. & Simonsen, M. E., 2025, 6th Product Lifetimes and the
Environment Conference (PLATE2025) . Aalborg University Open Publishing, s. 183-189 (Proceedings of the Product
Lifetimes and the Environment Conference).

Digital footsteps: Insights from organizational information search for sales lead qualification
Andersen, P. H., Gyorffy-Schafer, J. & Roschk, H., 2024.

Exploring coordination mechanisms in multimorbid health care: A semi-systematic literature review
Andersen, P. H., Torres-Bonilla, J. & Dreyer, H. C., 2024, (Afsendt) |: International Journal of Care Coordination.

Understanding the coordinating process of services providing care to multimorbid patients: An exploratory case study in
Norway
Andersen, P. H., Dreyer, H. & Torres-Bonilla, J., 2024.

Stepping in and out of competitive contexts
Andersen, P. H., Helen, M. & Medlin, C. J., 1 dec. 2023, (Afsendt) I: Industrial Marketing Management.

Corporate sustaingable brand identity work and network embeddedness: Learnings from Better Place (2007-2013)
Andersen, P. H., Aberg, S. & Bujac, A., nov. 2023, I: Industrial Marketing Management. 115, s. 526-538 13 s.

Digital footsteps: How can organizational information search give insights for sales lead qualification?
Andersen, P. H., Gyorffy-Schéfer, J. & Roschk, H., 28 aug. 2023.

The parallax nature of studying business markets, relationships and networks
Andersen, P. H., Kim, W., Medlin, C. J. & Ojansivu, I., jul. 2023, I: Industrial Marketing Management. 112, s. A5-A7

Exploring colliding logics of supply chains and business ecosystems in purchasing and supply management
Andersen, P. H., Laursen, L. N. & Munkgaard Mgller, M., 27 jun. 2023, I: Journal of Business and Industrial Marketing. 38
,8,s.1710-1719 10 s.



Industry Evolution, Resilience, and Regional Embeddedness: The Case of the Danish Microbrewing Industry
Andersen, P. H. & Christensen, J. L., 2023, I: Regional Studies. 57, 10, s. 1924-1936 13 s.

Unilever Knorr Nordic: Navigating Between Global Efficiency and Local Responsiveness
Andersen, P. H., Laursen, L. N. & Cross, G., 2023, RSM Case Development Centre. 15 s.

Resilience in sales management organizations: Towards an analytical framework
Andersen, P. H., Burgdorff, K. & Sathiskumar, N. N., 8 jun. 2022.

Entrepreneurial strategies for MNCs: A typology
Andersen, P. H. & Laursen, L. N., aug. 2021, |: International Journal of Entrepreneurship and Innovation. 22, 3, s. 191-202
12s.

Supplier firms in transition — the case of Denmark

Andersen, P. H., Drejer, |. & Qstergaard, C. R., 3 maj 2021, Globalisation, New and Emerging Technologies, and
Sustainable Development: The Danish Innovation System in Transition. Christensen, J. L., Gregersen, B., Holm, J. R. &
Lorenz, E. (red.). Routledge, s. 91-110 20 s. (Routledge Studies in Innovation, Organizations and Technology).

Testing the waters:uTransIating MNE technology in a base-of-the-pyramid context
Andersen, P. H. & Aberg, S., 25 jan. 2021, I: Journal of Cleaner Production. 281, 125195.

How do big data impact business market relationships?
Andersen, P. H., 1 jan. 2021, Big Data in Small Business: Data-Driven Growth in Small and Medium-Sized Enterprises.
Lund Pedersen, C., Lindgreen, A., Ritter, T. & Ringberg, T. (red.). Edward Elgar Publishing, s. 173-190 18 s.

Weaving a strategy for a base-of-the-pyramid market: The case of Grundfos LIFELINK
Andersen, P. H. & Esbjerg, L., dec. 2020, I: Business Strategy and the Environment. 29, 8, s. 3687-3701 15 s.

Introduction to the special issue on “Process thinking in dynamic business networks”
Andersen, P. H., Medlin, C. J. & Térnroos, J. A., nov. 2020, I: Industrial Marketing Management. 91, s. 621-626 6 s.

How purchasing departments facilitate organizational ambidexterity
Andersen, P. H., Ellegaard, C. & Kragh, H., 2020, I: Production Planning and Control. s. 1-16 16 s.

Re-appraising interaction and process for induﬂstrial network research: The future plunging mirror hall metaphor
Andersen, P. H., Medlin, C. J. & Térnroos, J.-A., 2020, |: Industrial Marketing Management. 91, s. 627-638

Strategizing for a Base-of-the-Pyramid Market: The Case of Grundfos LIFELINK
Andersen, P. H. & Esbjerg, L., 2020, |: Academy of Management Proceedings. 2020, 1

Within-Organizational Structures and Roots of the Buyer-Supplier Relationship
Andersen, P. H., de Boer, L. & Choi, T., 2020, The Oxford Handbook of Supply Chain Management. Oxford University
Press

Supplier value creation configurations in high-cost countries
Andersen, P. H., Drejer, |., @stergaard, C. R., Sgberg, P. V. & Weehrens, B. V., 1 nov. 2019, I: Journal of Global
Operations and Strategic Sourcing. 12, 3, s. 429-448 20 s.

Organizational interfaces and innovation: The challenge of integrating supplier knowledge in LEGO Systems
Andersen, P. H. & Gadde, L.-E., 1 jan. 2019, I: Journal of Purchasing & Supply Management. 25, 1, s. 18-29 12 s.



Sustainable operations management (SOM): An introduction to and overview of the book
Andersen, P. H. & De Boer, L., 1 jan. 2019, Operations Management and Sustainability: New Research Perspectives.
Palgrave Macmillan, s. 1-12 12 s.

Sustainable operations management (SOM) strategy and management: An introduction to Part |
Andersen, P. H., 2019, Operations Management and Sustainability: New Research Perspectives. Palgrave Macmillan, s.
15-25 11 s.

Theory building within sustainable operations management (SOM): An introduction to part ||
Andersen, P. H., 2019, Operations Management and Sustainability: New Research Perspectives. Palgrave Macmillan, s.
95-103 9 s.

BIG DATA - Hvordan gennemtaesnker man forretningspotentialet? En praktisk guide
Andersen, P. H. & Mgller, M. M., jun. 2018, 20 s.

Process validation: Coping with three dilemmas in process-based single case research
Andersen, P. H., Dubois, A. & Lind, F., 1 jan. 2018, I: Journal of Business and Industrial Marketing. 33, 4, s. 539-549 11 s.

How do purchasing facilitate suppliers’ contribution to organizational ambidexterity?
Andersen, P. H., Kragh, H. & Ellegaard, C., 2018, I: Academy of Management Proceedings. 2018, 1

Que Sera, sera? Conceptualizing business network foresighting
Andersen, P. H., Holmen, E. & Pedersen, A.-C., 2018, I: The IMP Journal. 12, 1, s. 56-74

Industry evolution, submarket dynamics and strategic behavior among firms in offshore wind energy
Andersen, P. H., Drejer, I. & Gjerding, A. N., maj 2017, I: Competition & Change. 21, 2, s. 73-93 21 s.

Big Science Organizations as lead users: A case study of CERN
Andersen, P. H. & Aberg, S., 2017, I: Competition and Change. 21, 5, s. 345-363

Transient commitments and dynamic business networking
Andersen, P. H. & J. Medlin, C., aug. 2016, I: Industrial Marketing Management. 58, 10, s. 11-19

I'm your man: How suppliers gain strategic status in buying companies
Andersen, P. H., Ellegaard, C. & Kragh, H., 16 jan. 2016, I: Journal of Purchasing & Supply Management. 22, 2, s. 72-81
9s.

Que sera, sera? Conceptualizing strategic network foresighting
Andersen, P. H., Pedersen, A.-C. & Holmén, E., 2016, 32 IMP annual conference in Poznan. 24 s.

Supplier innovation and involvement in customer firms A matter of learning and exhaustion?
Andersen, P. H., Drejer, |. & Qstergaard, C. R., 2016.

Commitments in business networks
Andersen, P. H. & Medlin, C., 1 sep. 2015, 32nd IMP conference proceedings. 31 s.

Exploring boundary-spanning practices among creativity managers
Andersen, P. H. & Kragh, H., 2015, I: Management Decision. 53, 4, s. 786-808

Managing Strategic transition in an an age of accelerating Globalization
Andersen, P. H. & Kragh, H., 2015, Preparing for the unexpected: Design of the future global Enterprise. Andersen, P. H.,
Kragh, H., Lauring, J. & Linneberg, M. S. (red.). DJOF Forlag, s. 157-186 29 s.



Preparing for the unexpected: Design of the future global enterprise
Andersen, P. H. (Redakter), Kragh, H. (Redakter), Lauring, J. (Redakter) & Linneberg, M. S. (Redaktar), 2015,
Kgbenhavn: DJOF Forlag. 282 s.

Preparing for the unexpected: Design of the future global enterprise
Andersen, P. H. & Lauring, J., 2015, Preparing for the unexpected: Design of the future global enterprise. Andersen, P. H.,
Kragh, H., Lauring, J. & Linneberg, M. S. (red.). DJOF Forlag, s. 7-20 13 s.

Branching and path development in the wind energy industry
Andersen, P. H., Drejer, I. & Gjerding, A. N., 2014. 26 s.

Creating legitimacy across international contexts: The role of storytelling in international new ventures
Andersen, P. H. & Rask, M., 2014, |: Journal of International Entrepreneurship. 12, 4, s. 365-388

Extending Value Logic Thinking to Value Logic Portfolios
Andersen, P. H. & Ritter, T., 2014, Strategic Management Society - Madrid.

Never miss a beat: Balancing single case research
Andersen, P. H., Dubois, A. & Lind, F., 2014, IMP Conference Bordeaux.

Grundfos LIFELINK: solving the base of the pyramid tangle?
Andersen, P. H., 19 apr. 2013, I: Emerald Emerging Markets Case Studies. 3, 1, s. 1-21 21 s.

Managing creativity in business market relationships
Andersen, P. H. & Kragh, H., 1 jan. 2013, I: Industrial Marketing Management. 42, 1, s. 82-85 4 s.

Spanning organizational boundaries to manage creative processes: The case of the LEGO Group
Andersen, P. H., Kragh, H. & Lettl, C., 1 jan. 2013, I: Industrial Marketing Management. 42, 1, s. 125-134 10 s.

Beyond the inductive myth: New approaches to the role of existing theory in case research
Andersen, P. H. & Kragh, H., 1 dec. 2011, Rethinking the Case Study in International Business and Management
Research. Edward Elgar Publishing, s. 146-167 22 s.

Cluster-based global firms' use of local capabilities
Andersen, P. & Bgllingtoft, A., 1 sep. 2011, I: Management Research Review. 34, 10, s. 1087-1106 20 s.

Sense and sensibility: Two approaches for using existing theory in theory-building qualitative research
Andersen, P. H. & Kragh, H., 1 jan. 2010, I: Industrial Marketing Management. 39, 1, s. 49-55 7 s.

Division of interfirm activities in the knowledge-based economy: The crucial role of knowledge processors
Andersen, P. H., 1 dec. 2009, Knowledge Ecology in Global Business: Managing Intellectual Capital. |G| Global, s. 41-57
17 s.

Diverging expectations in buyer-seller relationships: Institutional contexts and relationship norms
Andersen, P. H., Christensen, P. R. & Damgaard, T., 1 okt. 2009, I: Industrial Marketing Management. 38, 7, s. 814-824
11s.

Integrating private transport into renewable energy policy: The strategy of creating intelligent recharging grids for electric
vehicles
Andersen, P. H., Mathews, J. A. & Rask, M., 1 jul. 2009, I: Energy Policy. 37, 7, s. 2481-2486 6 s.



Collaborative product development and situated knowledge contexts: The case of non-durable food products
Andersen, P. H. & Munksgaard, K. B., 24 apr. 2009, I: European Journal of Innovation Management. 12, 2, s. 200-222 23
s.

Knowledge versus learning in internationalization of offshoring activities in China: A case study
Andersen, P. H., 1 sep. 2008, I: Journal of Engineering and Technology Management - JET-M. 25, 3, s. 184-199 16 s.

Taking action: New forms of student and manager involvement in business education
Andersen, P. H. & Rask, M., 26 mar. 2008, |: Marketing Intelligence and Planning. 26, 2, s. 145-165 21 s.

Erratum to "Relationship marketing and brand involvement of professionals through web-enhanced brand communities:
The case of Coloplast” [Industrial Marketing Management 34 (2005) 285-297] (DOI:10.1016/j.indmarman.2004.07.007)
Andersen, P. H., 1 aug. 2006, I: Industrial Marketing Management. 35, 6, 1 s.

Emotions, trust and relationship development in business relationships: A conceptual model for buyer-seller dyads
Andersen, P. H. & Kumar, R., 1 maj 2006, |: Industrial Marketing Management. 35, 4, s. 522-535 14 s.

Listening to the global grapevine: SME export managers' personal contacts as a vehicle for export information generation
Andersen, P. H., 1 feb. 2006, I: Journal of World Business. 41, 1, s. 81-96 16 s.

Regional clusters in a global world: Production relocation, innovation, and industrial decline
Andersen, P. H., 1 jan. 2006, I: California Management Review. 49, 1, s. 101-122 22 s.

Bridges over troubled water: Suppliers as connective nodes in global supply networks
Andersen, P. H. & Christensen, P. R., 1 sep. 2005, |: Journal of Business Research. 58, 9 SPEC. ISS., s. 1261-1273 13 s.

Relationship marketing and brand involvement of professionals through web-enhanced brand communities: The case of
Coloplast
Andersen, P. H., 1 apr. 2005, I: Industrial Marketing Management. 34, 3, s. 285-297 13 s.

Export intermediation and the internet: An activity-unbundling approach
Andersen, P. H., 1 jan. 2005, I: International Marketing Review. 22, 2, s. 147-164 18 s.

Ensuring validity in qualitative international business research
Andersen, P. H. & Skaates, M. A., 1 dec. 2004, Handbook of Qualitative Research Methods for International Business.
Edward Elgar Publishing, s. 464-485 22 s.

Dynamic innovation strategies and stable networks in the construction industry - Implanting solar energy projects in the
Sydney Olympic Village
Andersen, P. H., Cook, N. & Marceau, J., 1 apr. 2004, I: Journal of Business Research. 57, 4, s. 351-360 10 s.

Introduction: Symposium on entrepreneurship and industrial dynamics in the experimentally organized economy
Andersen, P. H. & Mathews, J. A., 1 dec. 2003, I: Industry and Innovation. 10, 4, s. 433-434 2 s.

The embeddedness of selfish routines: How routines are replicated in business networks
Andersen, P. H., 1 jun. 2003, I: Industry and Innovation. 10, 2, s. 159-178 20 s.

Supply chain management: New organisational practices for changing procurement realities
Andersen, P. H. & Rask, M., 1 jan. 2003, I: Journal of Purchasing and Supply Management. 9, 2, s. 83-95 13 s.

Relationship development and marketing communication: An integrative model
Andersen, P. H., 1 dec. 2001, I: Journal of Business and Industrial Marketing. 16, 3, s. 167-182 16 s.



Inter-partner learning in global supply chains: Lessons from NOVO Nordisk
Andersen, P. H. & Christensen, P. R., 1 jan. 2000, |: European Journal of Purchasing and Supply Management. 6, 2, s.
105-116 12 s.

Reputational Information: Its Role in Inter-organizational Collaboration
Andersen, P. H. & Sarensen, H. B., 1 jul. 1999, I: Corporate Reputation Review. 2, 3, s. 215-230 16 s.

Organizing international technological collaboration in subcontractor relationships: An investigation of the knowledge-
stickiness problem
Andersen, P. H., 1 jan. 1999, I: Research Policy. 28, 6, s. 625-642 18 s.

International market selection: A cognitive mapping perspective
Andersen, P. H. & Strandskov, J., 1 jan. 1998, I: Journal of Global Marketing. 11, 3, s. 65-84 20 s.

Projekter

Big Data -Big Business
Andersen, P. H. (PI (principal investigator)) & Kreemmergaard, P. (Col (co-investigator))
01/01/2016 - 31/12/2018

Business-to-business sales lead qualification based on organizational information search in a digital context
Gyorffy-Schafer, J. (Pl (principal investigator)), Andersen, P. H. (PI (principal investigator)) & Roschk, H. (PI (principal
investigator))

01/11/2022 - 01/11/2027

Danmark i balance — regional dynamik og ulighed

Andersen, J. G. (Projektleder), Andersen, H. T. (Projektkoordinator), Christensen, J. L. (Projektkoordinator), Drejer, .
(Projektkoordinator), Hansen, M. B. (Projektkoordinator), Lassen, M. (Projektkoordinator), Andersen, P. H.
(Projektdeltager), Eriksen, J. (Projektdeltager), Frank Etzerodt, S. (Projektdeltager), Holm, J. R. (Projektdeltager), Hast, A.
K. (Projektdeltager), Nielsen, K. (Projektdeltager), Jstergaard, C. R. (Projektdeltager) & Jakobsen, B. K. (Kontaktperson)
02/10/2017 - 31/03/2022

Global Innovation Alliances

Ellegaard, C. (PI (principal investigator)), Andersen, P. H. (Col (co-investigator)), Laursen, L. N. (Col (co-investigator)),
Kragh, H. (Col (co-investigator)) & Mgller, M. M. (Col (co-investigator))

Industriens Fond

01/03/2019 - 01/03/2022

Impact of Al on conventional buyer-seller relationships in the banking industry
Sathiskumar, N. N. (PI (principal investigator)) & Andersen, P. H. (PI (principal investigator))
15/10/2021 -~ 14/10/2024

Nordic Master programme in Innovation and Development

Andersen, P. H. (Projektkoordinator), Gregersen, B. (Projektdeltager), Lema, R. (Projektdeltager), Chaminade, C.
(Projektdeltager) & johnson, B. (Projektdeltager)

01/01/2017 - 31/12/2019

Organisatoriske platforme for vidensamarbejde

Drejer, I. (PI (principal investigator)), Gjerding, A. N. (PI (principal investigator)) & Andersen, P. H. (Pl (principal
investigator))

01/09/2018 - 28/02/2019

PhD projekt "salg og salgsledelse" - UCN Professionshgjskolen
Andersen, P. H. (Bevillingshaver) & Carlé, R. (Projektdeltager)



Otto Mansteds Fond
15/08/2022 - 15/08/2025

Reshape Waste: Fra restmateriale til reel veerdi

Laursen, L. N. (PI (principal investigator)), Kejser, L. F. B. (Projektkoordinator), Andersen, P. H. (Projektdeltager), Bak, B.
L. V. (Projektdeltager), Hansen, A. K. (Projektdeltager), Lund, F. K. (Projektdeltager), Sander, N. (Projektdeltager), Feast,
L. E. E. (Projektdeltager) & Tollestrup, C. (Projektdeltager)

Industriens Fond

01/03/2023 - 28/02/2025

SPLASH: SALES PLATFORM STUDIES FOR HIGHER EDUCATION
Burgdorff, K. (PI (principal investigator)) & Andersen, P. H. (Pl (principal investigator))
01/09/2020 - 31/08/2023

ScAIEM Seed Money decision - Scandinavian Academy of Industrial Engineering and Management
Andersen, P. H. (Bevillingshaver)
01/12/2021 - 31/12/2022

EIS-PHA: Strategic Research Aliance

Baymler, D. (Projektdeltager), Drejer, |. (Projektdeltager), Andersen, P. H. (Projektdeltager) & Nogueira, L. A.
(Projektdeltager)

01/02/2011 - 30/11/2016

Underleverandgrer i Danmark

Drejer, |. (Projektdeltager), Andersen, P. H. (Bevillingshaver), @stergaard, C. R. (Projektdeltager), Sgberg, P. V.
(Projektdeltager), Waehrens, B. V. (Projektdeltager), Johansen, J. (Projektdeltager), Mgller, C. (Projektdeltager) & Motika,
A. (Projektdeltager)

15/01/2014 - 21/04/2015

Veerdikeedeanalyse - offshore vindenergi
Drejer, |. (Projektdeltager), Andersen, P. H. (Projektleder) & Gjerding, A. N. (Projektdeltager)
01/06/2013 - 30/06/2014

Presseklip

Besked fra fagforening saetter ild i kandidat-debat
Andersen, P. H.

19/04/2024

1 element af Mediedeekning

Bryggeriforeningen frygter konkurser
Andersen, P. H.

28/07/2021 - 29/07/2021

8 elementer af Mediedeekning

Coops nye kaedestruktur bliver madt af rynkede bryn og anerkendende blik
Andersen, P. H.

15/09/2022 - 15/09/2022

2 elementer af Mediedaekning

Danmarks Radio Interview om singles day
Andersen, P. H.

07/11/2018

1 Mediebidrag



Danske vindkamper i faelles front: Vi risikerer at miste vores farerposition
Andersen, P. H.

26/04/2016

12 elementer af Mediedaekning

Debat: Medarbejdere mener AAU-fyringer @delaegger arbejdsmiljg, uddannelser og forskning

Andersen, P. H., Christensen, J. L., Duroux, M., Ejrnzes, M., Hiittel, H., Jergensen, M. B., Rasmussen, P. H., Jensen, L.
R., Kirk, J., Petersen, L. S., Seemann, J. E. & Schultz, T.

21/03/2019

1 element af Mediedaekning

Debat: Socialdemokratiet har kastet RUC under valgbussen
Andersen, P. H.

19/09/2025

2 Mediebidrag

Debat: Stop med at forzere din service vak
Carlé, R. & Andersen, P. H.

24/01/2025 - 24/01/2025

2 elementer af Mediedaekning

Er din virksomhed klar til fremtidens udfordringer?
Andersen, P. H.

07/09/2022

1 element af Mediedaekning

Flere siger nej til at fa en saelger i raret
Andersen, P. H.

26/08/2025 - 27/08/2025

3 elementer af Mediedaekning

Forskere: Omstillingen til et baeredygtigt energisystem kraever en ny tvaervidenskabelig indsats
Andersen, P. H., Lund, H., Horsbal, A., Sarensen, K. & Ohler, P. L.

23/11/2022

1 Mediebidrag

Fyraftensseminar: Robuste Forsyningsnetvaerk - hvordan udvikles kundestatus hos kritiske leverandarer?
Andersen, P. H.

22/01/2022

1 element af Mediedaekning

Har du bes@gt din leverander?
Andersen, P. H.

03/10/2014

1 element af Mediedaekning

| morgen

Andersen, P. H.

07/03/2014

2 elementer af Mediedaekning

Industriens Fond booster forskning i big social data
Andersen, P. H.

20/10/2015

2 elementer af Mediedaekning



Kaere deltager

Andersen, P. H.
05/09/2014

1 element af Mediedeekning

Masser af gode rad til gazeller der vil vokse endnu mere
Andersen, P. H.

04/05/2017

2 elementer af Mediedaekning

Ny konkurrencesituation i vindindustrien
Andersen, P. H.

27/05/2015

2 elementer af Mediedaekning

P1 debat-interview om RUC
Andersen, P. H.

27/09/2025

1 element af Mediedaekning

Paradoks: Offshore vindkraft er splittet mellem innovation og sikkerhed
Andersen, P. H. & Drejer, I.

04/09/2014

1 element af Mediedaekning

Rekordmange bryggerier i Danmark
Andersen, P. H.

13/08/2021

1 element af Mediedeekning

Salget af alkoholfri @l boomer
Andersen, P. H.

03/08/2021 — 04/08/2021

3 elementer af Mediedeekning

Singles day er ny dag fyldt med tilbud: Men butikkerne vinder altid
Andersen, P. H.

11/11/2018

1 element af Mediedaekning

Vindmglleeksport: Hjerne haler ind pa jern
Andersen, P. H.

02/06/2016

1 element af Mediedaekning

Vindmaeller: Hjerne haler ind pa jern
Andersen, P. H.

02/06/2016

6 elementer af Mediedeekning



